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CHAPTER 1: INTRODUCTION 
 
Chapter 1 introduces an overview of the agriculture of Vietnam as well as the Vietnam agricultural 
product export. Accordingly, the reason why the author is interested in the topic “Reality and Economic 
solutions for promoting the export of Vietnam agricultural products” is clearly understood. Then the 
chapter mentions the research purpose of thesis, the object and scale of the thesis and the study method 
of the thesis. 
 
1.1 Introduction about the agriculture of Vietnam 
 Four decades after war, Vietnam economy faced a number of severe periods, even crisis. The first 
crisis occurred in the 1980s of the previous century, the second one occurred during the last years of the 
1990s with the East-Asian economics crisis and this time has been the great global crisis from 2008 up 
to now. In all three times of crisis occurrence, agriculture is the only field that maintains the growth to 
support economy while other fields extremely went down. The index of export-import situation was the 
proof for that. In fact, Vietnam was in excess of imports over exports. Even the trade gap increased from 
year to year but agriculture contributed to the development of country that is relevant to the excess of 
exports over imports and the trade gap in agriculture of the following year always increases more than 
the previous year. This continuous success got thanks to the extraordinary effort of Vietnamese farmers, 
businesspersons as well as suitable and positive policy including Trade linearization policy. Thanks to 
those difficult periods, many lessons was released especially the important lesson of the effort to get the 
maintenance of agriculture production. Agriculture, farmers and rural areas continuously asserted to be 
the important motive power to maintain stability and develop Vietnam socioeconomic development. 
However, in fact Vietnam agriculture also exists problems that hold back the development. The author 
witnessed and found out about this issue during the study and research period. On all the farms of 
Vietnam, farmers still compensate for productivity by the power of their hands instead of machines 
although mechanization was put into production but was in lack of comprehensive scheme. Both farmers 
and enterprises still are not totally active and have fallen into passive situation. Agriculture products 
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were exported but there is not effective string between producers and market. Besides, the lack of active 
is the most dangerous one in the market economy especially when Vietnam has integrated widely and 
deeply in the global economy. 
 Thanks to the real experiences and the process of doing research, the author finds out that 
agriculture export is the most attentive issue to be researched for any developing countries like Vietnam. 
With the desire to raise the efficient solutions to deal with shortages and enhance effective export for 
Vietnamese agriculture products in the world market and the more important thing is to protect effort 
and enthusiasm of Vietnamese farmers. In fact, their effort was attested by many Vietnamese brand 
names and the price relevant to the quality of products has increased and has met the demands of 
market. Therefore, the author decides to do research about this issue with the topic of the thesis: “Reality 
and Economic solutions for promoting the export of Vietnam agricultural products in case of 
integration”. Besides the summary of relevant theory, the author did lodge the analysis, judgments as 
well as comments of the factual situation of Vietnamese agriculture products in the context of 
international economic integration and based on that, the author suggests the appropriate solutions. 
 
1.2 Overview of Vietnam agricultural product export  
   After over 20 years executing renovation policy of the Communist Party, Vietnam has made 
significant achievements on all fronts including economics, politics  and society. Results achieved in the 
export of agricultural products in Vietnam are a clear evidence for the success of macroeconomic 
policies in general, and agricultural development incentive in particular. 
             Agricultural exports accounted for over 20% of total export quota of the whole country, in 
which some agricultural commodities reached export turnover of billions of dollars per year such as rice 
and coffee. Furthermore, Vietnam has been the most powerful exporter of pepper, cashew in the world 
and ranked at the second largest rice exporter after Thailand and coffee exporter after Brazil. With large 
foreign exchange contributed in governmental budget, the export of agricultural products has become 
the key industry of Vietnam. Besides, Vietnam has more than 70% of population living in rural and 
nearly 60% of working age forces working in this area. Agricultural production, therefore, not only 
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meets urgent domestic demand but also plays the important role in the task of contribution of jobs for 
employees for the purpose of assuring the living standard of citizens and enhancing the social 
development. 
Recently, agricultural, forestry, aquatic product export density has had a falling tendency . This 
fact reflects appropriate economic structure shift with modernization and industrialization-oriented 
nation development requirement. However agricultural product is still a main production sector of 
Vietnam in current time and coming years. Agricultural product export volume and value are on quick 
increase. Some agricultural products have become main export products of Vietnam, highly competitive 
locally and internationally as rice, coffee, rubber, pepper, cashew nut and vegetable, etc. The increased 
export value for these products reflects that Vietnam has been developing its comparative advantage in 
focusing export of some competitive agricultural products in the world market. Accordingly, the 
development and stability of agriculture create the firm foundation for the growth of comprehensive 
economy of Vietnam. Therefore, paying attention to do research and implementing solutions to foster 
export of agriculture is extremely essential, meaningful and suitable for the condition of a country that 
achieves a rise from agriculture like Vietnam. 
Becoming an official member of the World Trade Organization (WTO) creates more chance for 
promoting export of Vietnam agricultural product in general and some main products in particular. 
Obviously, impacts from regular reduction of tax, expansive international market of agricultural 
products help to renew production and processing technology. However, together with advantages and 
opportunities, Vietnam agricultural products also face with disadvantages and challenges. In fact, a lot 
of export agricultural products of Vietnam are mainly crude, monotonous, low- qualified and 
undeveloped potential competitiveness on the world market. The reason for this status is low economic 
development level and labor productivity in processing agriculture. On the other hand, the value gained 
from exports is also inferior to the competitors in those countries with modern agricultural production. 
Because of low increase value of export products, even principal export agricultural products of 
Vietnam such as rice, coffee, pepper, and rubber, in spite of its certain position on the world market, still 
face many difficulties in consumption. In addition, the requirements of industrialization and urbanization 
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will make the agricultural land area to be narrowed. At the same time, due to the impact of climate 
change, cultivation land area will be increasingly reduced. Furthermore, the demands for agriculture 
products and the challenges from international economic integration continuously increase. Some 
examples of these typical challenges are severe pressure in term of price, quality of agriculture products 
of other countries especially in the fight of protecting brand name of products. In fact, a number of brand 
names were changed the location of origin rooted from subjective and objective causes. On the other 
hand, the export of agriculture products will be affected from international economic integration in 
terms of world market fluctuation such as price of raw materials, production technology, buying and 
selling price. Together with this, these agriculture products must also meet variable and strict demands 
of importers and are also affected by the policies of government and the relevant international 
commitments. International economic integration requires the field of agriculture products 
manufacturing to be more dynamic and faster in grasping market information such as what, when, how 
many they need and what is the price that satisfies them. In other words, how to foster Vietnamese 
export agriculture products to carry out the precept “Manufacturing and selling what market needs but 
not what we can have”. 
Vietnam really needs to have useful solutions to speed up the export of Vietnam agricultural 
products in this increasingly fierce global market. The solutions of economics, technique and human, in 
which focusing on the added value of the agricultural products in order to gradually raise the status of 
Vietnam agricultural products in the international market, shall be the premier elements. Over past time, 
Vietnamese Government has positively renewed, adjusted economic management policies in general and 
international trade policies in particular in order to create condition for exporting agricultural products. 
Remarkable development, therefore, has been obtained. However, this system is still insignificant, non-
synchronous and heavily of situation resistance, thus not meeting business requirements in market 
economy and inappropriate to the international convention. Moreover, many enterprises are in need of 
supports, policies from government, authorities as well as associations concerned to have enough 
oriented capabilities for long-term, stable production development and to direct forward to ultimate 
consumers in the world market. 
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 1.3 Research purpose of thesis 
The thesis aims at following issues: 
- Study basic theoretical issues of agricultural product export systematically and make clear the 
necessity of promoting export of Vietnam agricultural product in international economic integration.  
              - On theoretical basis, the thesis analyzes and assesses a reality of Vietnam agricultural product 
export over past time. Also, the thesis shows obtained results, existing limitations in terms of 
mechanism, policy as well as implementation.  
              - With theoretical and practical combination, the thesis proposes opinions and scientific and 
feasible solutions to promote export of Vietnam agricultural products in international economic 
integration. 
1.4 Objectives and scale of the thesis 
Research objects of the thesis are theory and reality of promoting export of Vietnam agricultural 
product in international economic integration. 
The study focuses on some agricultural product development policy and mechanism, policy 
influences on production and export of agricultural product over past time. Since that, a reality of 
agricultural product export in general is assessed. At the same time, the thesis analyzes some main 
agricultural products of Vietnam as rice, coffee and rubber, which are assessed high-economic effective, 
and then it generalizes proposals and common economic solutions for promoting export of agricultural 
products. 
Many solutions are referred to economy, technique and human, etc to promote export of 
agricultural products. However, the thesis only focuses on analyzing, deeply assessing and providing 
main economic solutions. In addition, the thesis gives primary technical solutions to promote export of 





1.4. Study method of the thesis  
              To deal with targets set forth, the thesis uses some common methods in economy research as 
follows: 
Dialectical materialism, historical materialism: This method is the application of theories of 
dialectical materialism and historical materialism to analyze issues relating to goods commerce and 
agricultural product export of Vietnam in international economic integration. Theories and a reality are 
reviewed in specific historical condition. 
Statistics: The thesis uses appropriate statistical data to serve an analysis of Vietnam 
agricultural product export policies over past time and their effects from period to period.  

















CHAPTER 2: REVIEW OF RELATED LITERATURE  
 
Like some developing countries, Vietnam agricultural product export is set up and perfected 
based on commercial advantages applied to agricultural product and advantages analysis on the impacts 
of agricultural product policy instruments. Thus, Chapter 2 introduces the viewpoints, concepts and 
theories of agricultural product export. The role and importance of agricultural exports for the economy 
and whole society of such an agricultural country as Vietnam are hence highlighted in this chapter.  
Especially, all the factors which are influential to the export of Vietnam agricultural products are 
thoroughly analyzed in Chapter 2. 
 
2.1 Some theories of goods commerce and agricultural product export 
Section 2.1 covers some theories of goods commerce and agricultural product export. These 
advantages including Absolute advantage, Comparative advantage and Competitive advantage have 
been mentioned, analyzed and detailed in textbooks of international economics, international commerce 
and other related materials. Thus, here, only main contents are mentioned, and conclusions can be drawn 
out to prove the necessity of product export of a country in international economic integration. 
 
2.1.1. Absolute advantage 
           An English classical economist Adam Smith showed that “International commerce brings 
benefits to nations originated from labor distribution principle”. As the first world economist to realize 
that specialization or international distribution, Smith pointed out that economic promotion and 
investment were motivations for economic development. Also, according to Adam Smith, nations 
should specialize products with absolute advantage. Then such products should be sold to other 
countries to exchange for products that were made more effectively by others. Decision standards for 
choosing specialized sectors in international distribution are geographical and climate natural conditions 
only existing in such countries. In other words, difference of the natural condition is a reason for the  
international commerce and international commerce structure decision.  
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According to this theory, each country has its available resources and forces as: land, labor, fund, 
business and production science-technology, etc. Therefore, each country should specialize their 
products of absolute advantage in terms of resource and then exchange to other countries for mutual 
benefits. Until now, many countries, Vietnam in which, have based on their absolute advantages to set 
up agricultural product promotion strategies and policies.  
An absolute advantage can only explain international commerce partially. In fact, if a country is 
disadvantageous for an unavailability of plentiful natural resources as others, shouldn’t that country take 
part in international commerce? Thus, the development of international commerce in some developed 
countries naturally poor of natural resources as Japan, Switzerland, Austral, Singapore and Korea, etc 
can not be explained by absolute advantage. The limitation of absolute advantage theory in powerful 
development of international commerce comes to being relative advantage theory or comparative 
advantage theory 
 
2.1.2. Comparative advantage 
In 1815, the economist R.Forrens developed Adam Smith’s absolute advantage theory into 
“relative advantage” or “comparative advantage”. In 1817 the economist David Ricardo developed 
“comparative advantage” into “comparative advantage” ideology or “relative advantage” rule. Basis of 
this theory is David Ricardo’s theoretical point on the difference of countries not only in terms of natural 
condition but also production condition in general.  However all countries are advantageous upon 
specializing in a product and then taking part in international commerce.  
According to comparative advantage principle: a nation get benefits by exporting goods or 
service of the best comparative advantage of production ability and importing goods of lowest 
comparative advantage. Thus, if considering agricultural product only, comparative advantage is an 
important theoretical basis in reviewing and building export strategy of Vietnam agricultural product in 
general and each specific product in particular  
  However, David Ricardo based on ranges of working value theory simplification assumptions to 
illustrate this rule. Meanwhile, working reality is non-synchronous. Different sectors have different 
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working structure with different income. In addition, production goods are not only advantageous in 
labor but other factors as: land, fund and science-technology, etc. Especially today, advantage of labor is 
narrowed regularly among countries. Also, other factors as land, fund and science-technology are 
becoming more and more important. 
 
2.1.3. Competitive advantage 
  According to viewpoints of the Strategic administration, if an enterprise has a higher 
profitability than that of other enterprises in the same business, then a consideration of the competitive 
advantage will become significant. Expanding into agricultural product sector of a nation, the 
competitive advantage is the outstanding ability of the export product of a country compared with the 
overall products on the world market. As M. Porter, the competitive advantage bases on two essences 
which are low cost and differentiation (Porter, Michael E. (1998). “The Competitive Advantage of 
Nations”. New York: Free Press1). The competitive advantage is the expression “dominance” of such 
commodity in price, quality and its operating mechanism on the market. The product is thereby 
attractive and convenient for customers in the process of access and use. Competitive advantage based 
on low cost and differentiation originates from efforts to create exceptional productivity, superior 
quality, innovation and critical ability to meet outstanding customers.  
The competitive advantage is also the economic expression of input and output factors of 
product. This advantage includes opportunity cost, high productivity and high quality conforming 
international standard and consumption tastes in certain markets. Therefore, the competitive strategy is 
to “win customer world with prestige, price and quality”. In other words, the competitive advantage is 
an expression of advantages (quality, price, commercial business environment, conditions and 
Government’s support policies). Thus, this advantage contains and includes strategic and tactic solutions 
of the enterprise, sector and nation to develop advantageous factors in production, exchange and 
commerce process. For such meaning, in order for a sector (a product) to exist and develop in an 
international competitive environment, the product price must be the same or lower than other 
competitive products of the same type in the market.  
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         For survival and long-term development, the products of each country must be produced on base 
of the “sustainable competitive advantage”. This advantage is understood and well applied upon 
researching “global value series” in commodity industry in the global market environment. Nowadays, 
the national status and enterprises are reflected in the level of participation on the stages in the global 
value series. Countries and enterprises are hence trying to promote creativity and competitiveness to 
participate in the process creating the most sufficient values in such global value series.  
          In summary, promotion of competitive advantage is a business development strategy based on 
the advantages of price, quality and support of the State. This strategy also includes the advantages for 
participation in global value series, creating sustainable competitiveness.  
 
2.1.4 Competitive advantage feature of export agricultural product  
              Advantages (absolute and relative) are difficult to explore, but the competitive advantage is 
much more difficult to have. However, the advantages (absolute and relative) and the competitive 
advantage relate and provide premise to each other in use and a promotion of advantageous factors. The 
advantages (relative and absolute) mainly are created by the country’s available potentials of natural 
resources as: land, climate, weather, ecological condition, labor, geographical position and technological 
qualification, etc. These advantages make different relative working production and input production in 
nation’s manufacture. But not all comparative advantages become competitive advantages. Also, not all 
competitive advantages are comparative advantages irrespective of close relationship to each other. For 
example, a good land and convenient climate will make high quality and cost effective products, thus 
such convenience can easily become high competitive advantages in terms of quality and consumption 
price in the market. A cheap production will result in competitive advantage as a matter of course. 
However, this advantage becomes competitive advantage only when a manufacturer directly or 
indirectly regenerates profits into competitive advantage features as: delivery, price, quality, 
advertisement, etc. By all means, the low price is very important and decisive, but only is premise for 
competitive advantage. Therefore, enterprises need to explore many factors efficiently and 
synchronously in order to make competitive factors as: quality, price, appearance, prestige and 
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transaction convenience become competitive advantage.  From such matter, in terms of competitive 
advantage, Vietnam is not easy to compete stably and victoriously at the same time in the commercial 
market. The transformation and obtaining of competitive advantage need following conditions: 
- Have a competitive macroeconomic environment and a commercial environment convenient 
for investors. Government then plays a key role both in creating environment, opening way and 
supporting business areas to be accessed and to increate competitiveness in the world market  
- Have an energetic and effective micro-business environment in which entrepreneurs play a 
key role with good management ability, business spirit and social responsibility. 
          - Enhance the participation ability into global value chain in order to create long-term and 
unshakeably competitive advantage. 
In brief, theories presented above by authors have strong points and limitations. However, 
basically, the application of commercial theory in setting up promotion strategy for goods in general and 
Vietnam agricultural products in particular must base on these theories. Then development strategy for 
each region, sector and specific agricultural product can be formulated effectively. Also, a suitable 
mechanism, policy and satisfactory investment are made to speed up export of agricultural products of 
the competitive advantage compared to other countries with the same products locally and 
internationally.  Investment into Vietnam agricultural products hardly to compete with which of other 
countries at the same time is also limited.   
 
2.2 Role of agricultural product export to socio-economic development.  
 Section 2.2 introduces the definition of agricultural product and the role of agricultural product 
export to socio-economic development. The agricultural product export has many important 
contributions to the economic development of a country, especially in case of an agricultural one like 
Vietnam. 
 
2.2.1. Definition of agricultural product  
              According to Food and Agriculture Organization (FAO), agriculture-originated 
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products/agricultural products are any products or goods, raw or processed, exchanged in the market for 
purpose of human consumption (exclusive of water, salt and additives) or animal food. According to 
ASEAN FREE TAX AREA’s definition, agricultural products are: raw agricultural 
materials/unprocessed products listed in Chapter 1 to 24 of Balance System and similar raw agricultural 
materials/unprocessed products presented in headings of Balance System; and preliminarily treated 
products with less change of appearance compared to original ones. Thus, agricultural products can be 
understood as follows: agricultural products or farming products are products provided by agriculture 
sector. Goods/ agricultural products are products made from agriculture and brought to market for 
consumption. 
 
2.2.2. National economic development strategy 
              Agricultural product export promotion policy is an organic part of general economic policies. 
As well as other economic policies, the agricultural product export promotion policy is to implement 
targets of national economic development strategy. The export-oriented strategy has three levels: an 
export of raw product, a preliminary processing (agricultural product, mineral) and a primary export 
based on unspecialized working and export densification. The current economic development strategy of 
Vietnam is combining the preliminary product export-oriented strategy with import alternative one. For 
instance, Vietnam export-oriented strategy is inclusive of the export of raw products, preliminarily 
processed products, unspecialized labor-based export, deeply processed agricultural products and high-
tech products. The export of primary products occupies higher rate than of high-tech products. This rate 
will fall regularly together with higher and higher development of economic industrialization and 
modernization ability. The Vietnam agricultural product promotion strategy is set up to execute such 
development strategy. 
 
2.2.3. Role of agricultural export to the development of socio-economy  
               Agriculture, agricultural products play a very important role in national economy of each 
developing or developed nation. This role is shown in specific aspects as follows: 
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 (a) Export of agricultural products for foreign currency for importing modern technology 
serving industrialization and modernization 
              The implementation of a national industrialization and modernization requires enormous efforts 
of the country and a convergence of many important resources including contributions of science and 
technology. Vietnam is a country emerging from a backward agriculture, bad materials and technical 
facilities and an unsuitable agricultural production. Therefore, for development of modern technology 
for industrialization - modernization, the import of an advanced technology is extremely necessary. 
Foreign currency revenues, in which foreign currency collected from export activities account for a large 
proportion, is thereby necessary to be increased. In the current business environment, researching 
situation and development tendency of world agricultural production plays an important role. Then 
Vietnam’s agricultural products are clearly positioned in the global value series and make fundamentals 
for its position in the international market. Since then, the increased foreign exchange income from 
exports of agricultural products is to increase an accumulation for the country, serving for the career of 
national industrialization and modernization.  
In 2008, although the world economy suffered from many complicated fluctuations, Vietnam remained 
high turnover of export with total goods and service export turnover of 62.9 billion USD, an increase by 
29.5% compared to 2007. The main export agricultural commodities of Vietnam such as rice, coffee, 
rubber in the last 3 years have been reachable to nearly $U.S 1 billion, in particularly, in 2010, 
Vietnam’s agricultural products exports reached record levels and collected approximately $ U.S 20 
billion (Ministry of Agriculture and Rural Development (2008), Achievement of Vietnam Agriculture, 
Labor Publishing House, Hanoi2). 
Vietnam export result is small compared to many countries in the region. However this result is 
very significant for the country in promoting all domestic resources and increasing national 
accumulation. Also, more investment in technology renewal and more jobs to farmers are created, thus 
having inverse positive impacts on agriculture.  
To sum up, foreign income from goods export of Vietnam is main fund source for the country 
to import technology and machineries for the sake of industrialization, modernization. On the other 
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hand, promotion of export is also significant in spending an foreign currency amount on clearing due 
and payable foreign loans and making prestige for new loans  
(b) Agricultural product export enables transition of agricultural economic structure  
    Agricultural industrialization – a modernization is the transfer process of agricultural economy 
structure in the direction of large-scaled commodity production in association with processing industries 
and markets. This process includes the introduction of equipments and modern technology in stages of 
agricultural production. The quality and competitiveness of agricultural products on the market are 
thereby improved thank to the implementation of mechanization, electrification, irrigation and 
application of advanced science, biotechnology and technology information. Thus, the export industry of 
agricultural products creates better conditions for solving output problems for agricultural products. This 
industry also promotes economic development of agriculture in the direction of large scaled commodity 
production. In addition, agricultural export contributes in agricultural economic structural transfer, 
expressing in the role for diversification of export products and increased competitiveness of products. 
Therefore its contribution is to change export commodity structure and transfer of agricultural economic 
structure towards production of high value goods. Food safety and hygiene have been enhanced to better 
meet the needs of the world market. On the other hand, increased export of agricultural products gives 
birth of specialized production regions. Technical advancement is more and more applied and the former 
fragmented production of Vietnam is also removed gradually. In other words, agricultural export is 
oriented with large-scale concentrated production, high socio-economic effect in close association with 
protection of ecological environment and long term sustainable development.   
               Economic structure of the agricultural sector of Vietnam has transferred towards the positive 
direction. The value of industrial production in rural areas increased from 17.3% in 2001 to 22.5% in 
2009. On that basis, this sector has a great contribution in economic structural transfer of whole country 
in accordance with the orientation of industrialization – modernization. In more detail, Vietnam’s 
economic structure has been shifting towards positive gradual reduction of agricultural production value 
ratio (cutting down from 24.53% in 2000 to 20.91% in 2009 and only at 19.03% in 2010). Also, the 
service industrial production value has been increased. All of these changes are evidence for major role 
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of the major commodity export for national economic development (Ministry of Agriculture and Rural 
Development (2009), General Report of export and import in the field of agriculture and rural 
development, Hanoi3).   
                In terms of gross domestic products (GDP) of Vietnam, growth speed has declined from 
8.48% in 2007 to 5.2% in 2009 due to the impact of global financial crisis (Website of Ministry of 
Industry and Trade of Vietnam4). The growth in the agriculture - forestry and fisheries is hence affected 
and slowly grown. In spite of the relative reduction, the absolute value of the agricultural sector has been 
continuously increasing. Obviously, the Vietnam economy has some positive change signs and still been 
assessed as prosper thanks to the contribution of agricultural export. 
              (c) Contributive to dealing with employment for a part of laborers in the society and promoting 
rural social living in all aspects 
Agricultural achievements obtained over past time contributed to ensuring national food security. The 
achievements also lead Vietnam to become one of the biggest rice, coffee, pepper export countries in the 
world. Besides, the position of Vietnam agricultural products is upheld with important breakthroughs 
unobtainable in the previous stage. The development of agriculture has created jobs to large number of 
direct or indirect workers getting income mainly from farming. Rural living, therefore, has been 
promoted in many aspects. To July 01, 2007, number of people working in agriculture, forestry sector 
was 22.2 millions out of total Vietnam population of 85.1million, with average working capacity of 8.4 
million dong/year. Until December 31, 2007: 95% of communes had motor roads to communes 
headquarter, 72% of commune had post office, 83% of communes had telephone, nearly 100% of 
communes had medical station, about 100% of communes had secondary schools and electric grid rated 
96.95% and 71% farmers had clean water for living (Ministry of Agriculture and Rural Development 
(2008), Report of evaluating result of agriculture and rural development plan in 2007, the situation of 
deploying plan for 3 first months of 2008 and solutions to fulfill mission for the remaining months of 
2008, Hanoi5).   
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(d) Contributive to attracting society’s investment fund in agriculture, rural and foreign direct 
investment (FDI) in agriculture production   
 Calculated in period from 2001-2007, society’s investment in agriculture, rural occupied about $US 27 
billion, accounting for about 30% of total social investment fund, in which State budge fund took the 
highest volume (Website of Ministry of Industry and Trade of Vietnam6).   
 Thanks to State’s intensive investment and people’s effort, the Vietnam’s agriculture, forestry 
and aquaculture have developed continuously with high speed. Also, an infrastructure, a production 
ability and a production qualification have improve significantly. Other fields as travel, accommodation, 
medical service and education in rural areas have been improved greatly. 
           If compare to other sectors as industry, commerce and service, etc, foreign investor’s 
investment in export agricultural product production and processing is relatively modest. In 2008, there 
were 45 newly issued projects with total capital of $US 252.05 million. Calculated for 20 years from 
1988 to 2008, this sector attracted 976 FDI projects with total capital of $US 4.79 billion, accounting for 
9.95% of total projects and 3.2% of total registered FDI. Meanwhile, countries and territories with 
developed agriculture as Taiwan, Japan, Korea always have stable FDI agricultural value from 13-21%. 
Irrespective of limited investment, FDI projects contributed much on the transition of agriculture 
economic structure and development of large-scaled goods production. The export value for Vietnamese 
farmers has been increased, on the basis of improving comparative advantages and applying new 
technology and high-tech competitive in integration. With 758 existing projects, FDI in agriculture 
brings annual turnover of about 312 million USD, over 100 million USD/year export (Ministry of 
Planning and Investment (2008), Results of implementing policy in investment, infrastructure structure 
of agriculture, rural areas from 2001 to 2007, Summarized report, Hanoi7).   
The society’s investment in general and foreign investment in agriculture in particular are 
generally low because the investment in this sector contains many potential risks. For example,  climate, 
market, low withdrawal of fund and low benefit, etc make it difficult to call for investment. Therefore, 
the problem in calling for investment in this sector should be solved firstly from State’s policy.  
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2.3   Factors influential to Vietnam agricultural product export  
Section 2.4 covers all the factors which are influential to Vietnam agricultural product export. When 
these factors are defined clearly and analyzed effectively, solutions to promote the export of Vietnam 
agricultural products will be easily found. 
 
2.3.1 Factors influential to agricultural product export  
       When taking about production in general, people often take care of subjective factors 
(domestic production sector) and objective factors (impact of environment in which such production 
sector is engaged). Factors influential to the production of agricultural products in general and 
agricultural products for export in particulars are also within such factors. In more detail, a product made 
and delivered to consumer is experienced a process of many stages. This process is clearly presented in 
the value chain from logistics, manufacture, marketing, sales and post-sales service. For export 
agricultural products, the stage of production plays a core role in making a product for export. 
Production affected factors will indirectly affect the effectiveness of agricultural product export. In 
addition to objective factors as climate condition, weather and natural disaster, macro-factors have great 
influences on production. The renovation of such macro factors as (a) Product price policy for 
production of export agricultural products,  (b) Agriculture credit, investment policy giving development 
condition for the production of export agricultural product, (c) Policies of researching, deploying and 
raising productivity in production of export agricultural products and (d) Development policy of small 
and medium scaled enterprises served for processing export agricultural products, plays a significantly 
important role in enabling agriculture production in general and production of agricultural products for 
export in particular to stable and sustainable developing growth. 
          (a) Product price policy for production of export agricultural products  
                     The import export price provides consumption or production expense standards to compare 
with the price set up domestically. In terms of price policy planning, construction and determination of 
specific price for a type of agricultural product must be in consideration of many factors both in 
domestic and international markets. The world market provides the most suitable signals on the deficit 
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or relative balance of each separated goods, and thus arising production or consumption demand of such 
goods. Export price, which a country received from export of goods, will deliver signals to domestic 
import export enterprises via market system. Market forces deliver import export price to domestic 
decision makers who are free to make correspondence by import or export. If the signal transmission 
system is ineffective, risks and commercial expense will be increased. Or even more seriously, the 
system will prevent effects of world market price signal transmitted to farmers, entrepreneurs and 
domestic users. 
          The policy on export agricultural product price is closely attached with farmer’s benefits -
who directly make these products. However, users and macro-economy are put in the world market 
carriage which are always mobilizing and changing in differently positive and negative direction. 
To prevent sudden fluctuation in price due to instability, domestic agricultural product economy must be 
preferential greatly. Vietnam is the 2nd ranking rice export country and must receive market conditions 
as reality, especially in current powerful international economic condition. Therefore, Government 
should pay attention to mutual impacts in the application of agricultural product development policies. 
Especially, former funding in price, export award will not be any more (such forms are considered direct 
export support and not be carried out). Instead, other forms of support specifically defined in agreement 
will be transferred through policies as investment in rural infrastructure, hydraulic power and scientific-
technical application to provide good and qualified seeds. 
       A country with complicated geographical condition as Vietnam should care about an 
effective and cost-effective circulation system, which is an important condition to increase ability of 
manufacturer and processor. There, agricultural product price policy includes two parts: (i) based on 
international export price in years with lower expense on production and circulation; (ii) preparation of 
provisional market mechanism for domestic price stabilization if the world agricultural market suddenly 
is in serious shortage of agricultural products  
        (b) Agriculture credit, investment policy giving development condition for the production 
of export agricultural product  
                       Traditional analysis and John Maynard Keynes’s formula (1953) focus on holding low 
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interest to enable investment for higher productivity. This theory is suitable with decisive, attractive and 
financially general strategy. In this strategy, finance, firstly, will be supplied to highly effective 
demands. Therefore, special programs and multilateral lending are organized to serve customers and 
priority commodities. Obviously, the presence of bank owners will stimulate enterprises and investors to 
enhance production management, price cut and investment. The Keynes’s formula has been accepted 
and executed by a lot of developing countries.  
                       Experiences of previous countries have built some grounds of effective agricultural credit 
systems including: (i) Stability condition of macroeconomics: Maintain reasonable price level, 
especially for agricultural products and materials for agricultural production and (ii) Promulgate an 
adequate system consisting of laws and operational regulations of financial systems  
          For Vietnam, for implementing effectively credit policies for agriculture in generally and 
agricultural production in particularly, much attention must be paid to following matters: 
          - Concern credit investment to scientific research, new variety application, high 
technique, agricultural encouragement, conservancy, market development and professional training for 
producers of export agricultural products 
           -  Mobilize capital sources from inhabitants to create funds for loans in banks 
           - Reinforce co-operatives and central and local people’s credit funds for exploitation; 
mobilize potentiality, strengths of these objects served for export agricultural products. 
           - Consolidate financial disciplines of manufacture enterprises, process export agricultural 
products and bankers to provide health finance for production of export agricultural products. 
          (c) Research, deploy and raise productivity in production of export agricultural products 
           Productivity has direct influences on quality improvement and competitive strength of 
agricultural products. All activities in research, deployment and farmer training, construction of 
infrastructural structure, implementation of price policy, investment, credit are contributive in 
productivity gain. Besides, many methods are included in the application of science and technique in 
agricultural production for productivity gain. These methods are:  the application of new productive 
varieties having high quality, the agricultural encouragement and conservancy ensuring irrigational 
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water for agricultural product production, as well as the concern about deep investment and 
technological innovation in accordance with modern equipments. All of these methods shall increase 
value of products, contributively increase products’ price, competitive strength of agricultural products 
and raise the technological content in products. Then the export product value will surely be raised and a 
great income will be brought to the state budget. 
          In each specific field impacting to the competition quality of agricultural products of our 
country, the following aspects should be focused:  
            - Variety: (i) Assure that over 70% varieties used in production of export agricultural 
products are good, well-qualified and high resistant capacity, (ii) Improve research on across-breed and 
apply hybrid priority varieties, (iii) Invest to ensure construction requirements of facilities for research 
to create new varieties and production of original variety production 
                       -  Conservancy and irrigation systems: infrastructural investment process for irrigation 
systems must follow the direction of both new construction and assurance of restoration expenses and 
periodical maintenance, large repair of seriously-degraded conservancy works. 
            - Preservation and processing: Research and apply modern technology to preserve, preliminarily 
process  agricultural products to decrease post- harvest losses; raise commodity value, ensure standards 
and international quality and diversify products served for internal consumption and export 
   (d) Development policy of small and medium scaled enterprises served for processing export 
agricultural products  
                   The priority must be given to the development of reasonable small and medium scaled 
enterprises (SMEs) in rural areas. SMEs are considered as an important part of strategy of agricultural 
and rural industrialization and modernization. At the present, about over 70% populations are living in 
rural regions. Therefore the regions are potential economic sectors to direct other production branches 
into exploitation of strength of this economic area. From experiences of populous countries in Asia, the 
development strategy from agricultural and rural development is an intelligent and effective selection 
because of some following reasons:  
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                          - Rural development is focused that shall solve employment, increase income of farmers 
and decrease demand on immigration into big cities and towns.  
                          - Enhance rural-city association for stable development  
                          - Develop small and medium scaled enterprises in the filed of processing, circulation 
and distribution. This development is based on rich material sources, thus making contributions in 
quality improvement and value of export agricultural products in particularly and agricultural products 
in generally. 
       The development of SMEs for processing export agricultural products requires a rather 
perfect legal frame in order that these types may be developed stably. Accordingly, government should 
focus on following policies: Investment credit, Tax policy, Market and competitive policies and import-
export policies. 
 
2.3.2   Market factors of export agricultural products           
                      Vietnam is under subsidiary relationship in economics between regions. In that 
background, Vietnam’s market policies are impossible to the general trend of the region. In  foreign 
policies, reasonable market orientation will be towards foreign, firstly to Asian areas in the close 
combination with interior to satisfy all inland demands and export. Also, the structural rate of 
commercial relation market is kept in conformity with countries with economic strengths such as US, 
EU, etc in order to keep balance of Vietnam in global market. 
                       Basically, the demand of market is objective, then the extension at any directions for 
enhancing export is benefit. However researches must be well done to avoid extending market with 
unfavorable potentialities to Vietnam in the future and increase stable markets. Therefore concern must 
be given to policies and activities relating directly to export such as:  
              -  Commercial cooperation relation with countries, regional and international markets 
associated with agricultural products export. Enlarge bilateral and multimedia commitments of 
Government in export of agricultural product. Collection and treatment of information and forecast of 
domestic and international market ability to supply in order to facilitate the production and business 
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- Choosing techniques, strategies appropriate to each type of agricultural products to apply in 
marketing as advertisement, exhibition, promotion, etc to increase agricultural product market share in 
countries.  
                        Furthermore, business environment of export agricultural product should be paid special 
care because it affects the competitive ability of agricultural product. A convenient business 
environment will create favorable conditions for enterprises to expanse their products to foreign 
markets. However, the domination of foreign market requires the association of enterprises and State’s 
support by creating an open business environment. During trade liberalization, nations usually use 
different protective tools to ensure their goods competitive not only at home but also abroad.  In which, 
finance and monetary policy play an especially important role. Tools commonly used by countries 
include goods import export tax, exchange rate policy.  
 
2.3.3. Elements influential to export price of agricultural product  
 Upon integration in global and local economy, Vietnam’s products in general and agricultural 
products in particular are under strong impacts. Along with tax reduction, an import export procedure 
simplification, an export price of agricultural product imported to countries will be reduced. However, to 
protect domestic manufacturers, according to agreements between Vietnam and other countries, the 
reduction of tax on unprocessed agricultural products is categorized in sensitive unprocessed agricultural 
products and highly sensitive unprocessed agricultural products so as to slow down the tax reduction 
process. Therefore the export of Vietnam agricultural products is imposed a relative high tax when being 








CHAPTER 3: REALITY OF EXPORT OF VIETNAM AGRICULTURAL 
PRODUCTS OVER PAST TIME 
 
Chapter 3 focuses on the analysis of the reality and classification of many matters relating to the 
agricultural product export of Vietnam in recent time. The chapter analyzes deeply some government’s 
policies and regulations promulgated in last time relating to export policies of agricultural products such 
as support for agricultural product export, taxation and non-tariff, policies for agricultural production, 
market policies of agricultural products, etc. Also, this chapter carries out a deep analysis and an 
assessment of results of Vietnam agricultural product export over past time. Especially, some types of 
key export agricultural products of Vietnam in the last time (rice, coffee, rubber) are analyzed deeply to 
help the export picture of Vietnam become clearer.  
 
3.1. Overview on implementation of agricultural product export development policy of Vietnam  
A suitable mechanism, policy upon promulgation will have positive impacts of strengthening and 
increasing production and export, competitive advantage of export agricultural products in the world 
market. Therefore, Vietnam has promulgated series of economic documents and solutions to promote 
the export of agricultural products over past time, in details: 
  
3.1.1. Financial policies:  
              In terms of corporate income tax and value added tax, Government’s policy is to enable 
enterprises of all business lines to develop its production investment. Decree No. 26/2001/ND-CP on 
Law on corporate income tax was promulgated by Ministry of Finance. Accordingly, production units 
engaging in preferred business lines such as the application of technology in seed production are exempt 
from tax in first two years against taxable income and given discount for 50% of tax payable in the three 
following years. Mostly, material tree planters and concentrative material production areas are given 
investment priority by Investment Law with products exempted from value added tax (Website of 
Ministry of Finance of Vietnam8). 
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  In terms of agricultural land using tax, Government’s Decree No. 129/2003/ND-CP dated 
03.11.2003 guides in details the implementation of farming land using tax exemption. According, 
limited farming land using tax is exempted for: (i) households, farmers, who are provided land by the 
State for agriculture production; (ii) households, individuals, who are members of cooperatives receiving 
stable land from cooperative for agriculture production; (iii) households, individuals, who are farm 
members, forest members receiving stable land from the farm or forest for agriculture production 
(Website of Ministry of Finance of Vietnam9). 
 
3.1.2   Agricultural product credit policy:  
The government issued some bank credit policies for the development of agriculture and rural. 
Accordingly, Vietnam Bank for Agriculture and Rural Development and other credit organizations 
mobilize and supply enough source of fund, meeting demand for increase in credit volume for the 
purpose of agriculture and rural development. Entrepreneurs under all economic components exporting 
such goods as rice, coffee, peanut, livestock meat, poultry meat, processed and fresh vegetable and fruit, 
pepper, etc. get short-term preferential credit loans under Prime Minister’s Decision No. 133/QD-TTG 
dated 10.09.2001. Therefore, enterprises not only receive bank loans on a timely and full basis but also 
receive preferred-interest credit loan, liability extension and continuous loans for the purchase of 
agricultural product for export. According to the export support policy regulation under Prime Minister’s 
Decision No. 133/2001/QD-TTG dated 10.09.2001, enterprises, economic organizations and individuals 
are supported to develop the production and business of export products in the form of State’s incentive 
export. Seasonal agricultural product export enterprises can get a loan from Export Support Fund in 
form of mortgage of property formed from the loan. For remote and especially hard condition areas, 
enterprises doing agricultural product investment, processing and consumption can get a loan from the 
Development Support Fund with an interest of 3%/year (Le Danh Vinh (2006), Twenty years of renewal 
for Vietnam commercial policy system, World Publisher, Hanoi10). 
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3.1.3   Science, technology for export agricultural product production: 
 Science, technology for export agricultural product production is explicitly determined in 
Resolution No. 06/NQ/TW dated 10.11.1998. The government has incentive policies on scientific 
studies for the purpose of developing a sustainable agriculture, in which focusing on productivity, 
quality increase and reduction of product price. At the same time incentive policies on making new, rare 
products are issued to increase the competitiveness of Vietnam agricultural products. Besides, the 
application of scientific and technological advances are encouraged into such fields as seed, crop, 
livestock care and protection, irrigation and mechanism; agricultural product storage and processing. 
Ministry of agriculture and rural development is responsible for setting a “bio-technology program” 
project. Also, the ministry associates with other ministries, sectors and relevant individuals in doing 
projects on post-harvest technology, processing technology to increase quality of rice and coffee. 
Enterprises of all economic sectors are encouraged to invest in scientific and technological activities in 
production and processing of export agricultural products (Trinh Thi Ai Hoa (2007), Policy of exporting 
agriculture products of Vietnam, Arguments and Facts, Publisher of National Politics, p.112, Hanoi11). 
 
3.1.4   Consumption policy and Agricultural product export market policy: 
 The Prime Minister issued Decision No. 80/2002/QD-TTG dated 24.06.2002 on consumption 
incentive policy of goods agricultural product through contracts. This decision mainly encourages 
enterprises to sign agricultural product consumption contracts to producers and relevant sector and 
organization’s obligations including: farmer, entrepreneur, State and scientist. Therefore: 
- Farmers are responsible for supplying goods agricultural product in accordance with standards agreed 
in the contract; 
-  Entrepreneurs are responsible for organization for consumption of goods agreed in the contract;  
- The State, price management agencies give the principle of goods agricultural product evaluation to 
ensure the benefit of producer and the effective business by enterprises. Every year, the fund spends an 
amount on supporting enterprises and producers to apply scientific and technological advances, promote 
commerce, invest in infrastructure with collective material production area and support export products;  
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-  Scientists perform applied research and science-technology transfer, production progress.  
 In terms of agricultural product export market policy: During management, in order to obtain 
export targets in general and boost agricultural product export in particular, the Prime Minister 
promulgated Decision No. 266/2003/QD-TTg dated 17.12.2003. This Decision approves the goods 
export market development project in the period 2004-2005 handled by Ministry of Commerce. The 
target and orientation of the decision is maintaining the average export growth speed of 12%/year in 
period 2004-2005 in Asia, EU, Australia markets, 15%-17% in North America, Africa and Latin 
America markets. Also, key markets of strong commercial promotion in period 2004-2005 are the 
United States, EU, Japan, China, Korea, ASEAN, Russia, Middle East, Africa and Latin America; 
border trade market. Furthermore, Prime Minister’s Decision No. 279/QD-TTg dated 03.11.2005 
promulgating construction and implementation regulation on the national commercial promotion 
program in the period 2006-2010. From these commercial promotions, product recommendation 
programs are performed in large scale fairs and exhibitions and more professionally (Le Danh Vinh 
(2006), Twenty years of renewal for Vietnam commercial policy system, World Publisher, Hanoi12). 
 
3.1.5   Agricultural product export insurance policy and tax and non-tax policy 
 Decision No. 110/2002/QD-TTg on the establishment, use and management of export insurance 
fund.  Therefore, this fund is formed by Goods Unions and existed under the principle of not for profit, 
but for mutual assistance among members in union. This fund is contributive to recovery and limitation 
of risk, production stability and improvement of product export.  
 Tax policy, law on export tax and commercial product import tax were passed by the eight 
National Congress and have become effective since 1.2.1988 instead of the previous commercial 
balance compensation. Accordingly, imported and exported products are adjusted by a tax law. Import, 
export tax list in this Law defines two types of tax: minimum tariff and common tariff. For agricultural 
product, 13 products imposed export tax of 5% - 10%, raw export agricultural product, material imposed 
export tax of 10% higher than 0% imposed to processed agricultural product.  Since then, this law has 
experienced 5 changes, amendment and at present it becomes law on import export tax 2005. This law is 
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much different from the former one. In which, the most prominent point is that some commitments 
related to issues in WTO are adjusted in the Law. For example, provisions on the application of 
international treaty, self-defense methods, antidumping, anti-support, anti-discrimination in the 
importation of goods. One more feature is that Law on import export tax defined absolute tax form in 
this Law’s adjustment.  
 In terms of non-tariff policy, Commercial Law 1997 crossed out export license, goods export 
turnover, in which agricultural product is incentive by the Government for export. Therefore export 
license and turnover have been crossed out gradually, in particulars: Ministry of Finance promulgated 
Decision No. 39/2006/QD-BTC dated 28.07.2006 promulgating export tariff and preferential tariff. In 
which, export agricultural products, except for un-husked cashew nut, are imposed 4% tariff, other 
agricultural products are imposed export tax (Trinh Thi Ai Hoa (2007), Policy of exporting agriculture 
products of Vietnam, Arguments and Facts, Publisher of National Politics, p.117, Hanoi13). 
 
3.2. Reality of the export of Vietnam agricultural product over past time  
 In section 3.2, the reality of the export of Vietnam agricultural product over past time will be 
discussed. Important related matters, which are the export turnover, market, quality and price of 
Vietnam agricultural products are also analyzed thoroughly in this section.  
              
3.2.1. Reality of the export of Vietnam agricultural product  
Over past time Vietnam export activities have achieved satisfactory results. The average 
turnover growing speed of goods export period 2001-2005 got 17.5%, in 2008 goods and service export 
turnover reached 62.9 billion USD in estimation, increase by 29.5% compared to 2007. In 2009, goods 
and service export turnover reached 57,1 billion USD, decrease by 9,2% compared with 2008. However 
in 2010, this turnover is 71,6 billion USD,  increase 25,5% compared with 2009 (Ministry of Agriculture 
and Rural Development (2009), General Report of export and import in the field of agriculture and 
rural development, Hanoi14). The monthly export turnover was more than 5 billion SUD on average, the 
highest to date, significantly contributive to the national economy. In contribution to the general growth 
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of export turnover, the agricultural product export’s role is of significant importance. The majority of 
gross export turnover of Vietnam agricultural products are rice, coffee, rubber, vegetable, fruit, cashew 
nut, tea, pea nut, sugar, milk and milky products, animal oil, vegetable oil, corn, processed meat, 
wooden product, wood, bamboo product, aquatic product. 
 
3.2.2 Export turnover of agricultural product  
International economic integration creates great opportunities to Vietnam in expanding the 
agricultural product export market. In addition to attention on domestic market, improvement of 
agricultural product export is considered one of strategic development orientations of agricultural 
product of Vietnam. The export agricultural product density accounts for about 30% - 35% of produced 
agricultural product volume. In which, rice accounts for about 20%, coffee 95%, natural rubber 85%, 
cashew nut 90%, tea 80% and pepper 95%. 
In goods export turnover structure, agricultural, forestry and aquatic product density rate 
accounted for 20.8% in 2001 and increased to 25.84% in 2008. Concurrently, agricultural, forestry and 
aquatic commerce obtained high rate of growth and overbalance of export. Meanwhile, the general trade 
balance was always in exceed of import condition. The average growing speed of agricultural, forestry 
and aquatic product export value in period 2001-2008 was approximately 25.5%/year (meanwhile 
general value was 20.5%/year) and average growing speeding of Vietnamese agricultural, forestry, 
aquatic and material product import reached 22.5% (Ministry of Agriculture and Rural Development 







Table 3.1: Export turnover of agricultural, forestry, aquatic products/gross export turnover 
(2001-2008) 
                                                                                                              Unit: Million USD, Percentage (%) 












Value Density Value Density Value Density 
2001 15.029.2 4.413.7 29.3 2.421.3 16.1 176.0 1.1 1.816.4 12.0 
2002 16.706.1 4.616.1 27.6 2.396.6 14.3 197.8 1.1 2.021.7 12.1 
2003 20.149.3 5.066.9 25.1 2.672.0 13.2 195.3 0.96 2.199.6 10.9 
2004 26.485 6.999.1 26.4 3.383.6 12.7 1.207.2 4.5 2.408.3 9.0 
2005 32.447.1 10.189.2 31.4 5.663.8 17.4 1.786.7 5.5 2.738.7 8.4 
2006 39.826 10614.1 26.6 5.081.3 12.7 2.174.8 5.4 3.358 8.4 
2007 48.560 12.500 25.7 6.118 12.5 2.582 5.3 3.800 7.8 
2008 62.900 16.012 25.4 8.572 13.6 3.004 4.7 4.436 7.05 
TC 262.102.7 70.411.1 26.86 36.308.6 13.85 11.323.8 4.32 22.706.7 8.66 
                    Source: General Department of Statistics, Ministry of Agriculture and Rural Development16  
 
Table 3.1 shows that: regarding the study period 2001-2008, agricultural, forestry and aquatic product 
makes up about 26.86% of gross export turnover of Vietnam on average. In calculating each group, 
agricultural product accounts for about 13.85% in gross export turnover, followed by aquatic product 
whose turnover occupied about 8.66% and forestry product with 4.32%.  
 
Table 3.2: Some key export agricultural products of Vietnam 
 
                                                                                                                        Unit: Million USD 
Product Unit 2001 2002 2003 2004 2005 2006 2007 2008 2009 
Vegetable 1000 ton 344.3 221.2 151.5 177.7 235.5 259.1 305.6 407 438.9 
Rice 1000 ton 3720.7 3236.2 3810 4063.1 5254.8 4642 4580 4741.9 5958.3 
Rubber 1000 ton 308.1 454.8 432.3 513.4 554.1 703.6 715.6 658.3 731.4 
Coffee  1000 ton 931.1 722.2 749.4 976.2 912.7 980.9 1232.1 1059.5 1183.5 
Pepper 1000 ton 57 78.4 73.9 110.5 109.9 114.8 83 90.3 134.3 
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Cashew nut 1000 ton 43.6 61.9 82.2 104.6 109 127.7 154.7 165.3 117.2 
Tea 1000 ton 67.9 77 58.6 104.3 91.7 105.4 115.7 104.5 134.1 
                                                                                      Source: Vietnam Statistics Institute 201017 
 
Variety of export agricultural products of Vietnam remains high position in the world market, for 
example: rice export volume (second), coffee (first for robusta), pepper (first), cashew nut (second), 
natural rubber (forth). The market scale is expanded step by step and available in all continents. In 
general, the structure of export agricultural products of Vietnam has positive movements with various 
products occupying an export value of over 1 billion USD. For example, the export value of rice is  
5958.3 million USD and that of coffee is 1183.5 million USD as Table 3.2 shows. Therefore, an increase 
in export value density of agricultural products was added to the total national export value. However, 
the achievement was unequal to the potentiality for reasons of quality, productivity, added value, 
commercial promotion, trademark, etc.  
 
3.2.3. Agricultural product export market  
Vietnam agricultural product export market is diversified and plentiful. Together with economic 
transition is the change of Vietnam agricultural product export market from the traditional market region 
(Moscow and Eastern European countries) to Asian market. Especially ASEAN occupies high density in 
gross export turnover of Vietnam agricultural product in the early of period (1995-2009). However, 
since 1997, the direction of market shift has changed, that reduces export rate of agricultural product to 
ASEAN market and increase export rate to ASIAN market as China, Japan, Korea and other markets as 
Europe, America and Australia. According to the statistical date, the largest agricultural product export 
markets of Vietnam include: Japan, the United States, European countries, Korea, China, Philippine, 
Malaysia, Indonesia, Iraq, South Africa, etc. 
Basically, Vietnam agricultural products are present at most of countries in the world. In other 
words, Vietnam agricultural product is more and more interested and gradually confirms its position in 
the global market. However, many products exported to these markets are only in small volume, mostly 
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are tens of tons/year, only a few reach over hundred thousand, million tons/year in volume. This fact 
shows that Vietnam agricultural product is developed widely rather than deeply to enter in the global 
market.  
 
3.2.4   Vietnam agricultural product quality 
  Vietnam agricultural product quality was also positively improved and deeply processed. Also, 
the density increased and the raw product density reduced. Agricultural product processing enterprises 
are aware of improving quality of export agricultural product, step by step making innovation and 
investment in processing equipment to uphold product quality, competitiveness and meet strict 
requirement of market. However, in comparison with the world market demand, the current deeply 
processed agricultural product density only reaches about 25-30% of gross agricultural product yield (a 
half of ASEAN countries). In which, many products get low processing rate as: vegetable, fruit, food 
(10%), coffee (4-6%), tea, rubber, peanut, etc (General Department of Statistics, Ministry of Agriculture 
and Rural Development18). These products are subject to preliminary treatment or raw export, thus not 
meeting high global requirement. Although Vietnam enterprises are aware of increasing quality of 
export agricultural product, generally, they are still slower than other countries in region. Raw product 
export rate is still high in spite of big volume export as coffee, rubber, pepper, cashew nut, etc.  
 
3.2.5   Export agricultural product price  
Apart from the existence of small-scale, low global market share and poor quality, Vietnam’s 
agricultural product export is facing difficulties in price. Over past time, the world market fluctuation 
has been harmful to Vietnam export agricultural products. The export agricultural product volume is 
higher in the following year than the previous one but the export turnover value is not increased 
correspondingly because of reduced selling price. In general, Vietnam agricultural product price is one-
level lower than that of the same product in the regional and global export countries. Therefore Vietnam 
should have more strong policies to improve this situation in the upcoming time.  
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3.3   Reality of the export of some main agricultural predicts of Vietnam (rice, coffee, rubber)  
 A deep research and analysis of 3 key agricultural export products of Vietnam are urgently 
necessary. As the results of this research play an important role in giving effective solutions for the 
export of Vietnam agricultural products.  
  
3.3.1. Reality of the export of Vietnam rice  
Rice is the main crop of Vietnam agriculture and since 1989 rice has become one of key export 
agricultural products with prominent achievements. According to the statistics by the United State 
Ministry of Agriculture, Vietnam is in the fifth position in terms of rice output, occupying 5-6% of total 
world rice yield as presented in the following table: 
 
Table 3.3: Density of Vietnam in the world rice production.  
                                                                                                                              Unit: 1000 ton 
Country 2005/06 2006/07 2007/08 2008/09 2009/10 
Density in the world 
rice turnover  (%) 
World 
Turnover 
418.429 420.638 433.356 445.935 433.853 100.00 
China 126.414 127.200 129.850 134.330 137.000 31.57 
India 91.790 93.350 96.690 99.150 83.000 19.13 
Indonexia 34.959 35.300 37.000 38.300 37.600 8.66 
Bangladesh 28.758 29.000 28.800 31.000 30.000 6.91 
Vietnam 22.772 22.922 24.375 24.388 24.300 5.60 
Thailand 18.200 18.250 19.300 19.600 20.500 4.72 
Philippine 9.821 9.775 10.479 10.753 10.300 2.37 
Japan 8.257 7.786 7.930 8.029 7.620 1.75 
USA 7.105 6.267 6.344 6.515 6.979 1.60 
Source: USDA, Grain, World Market and Trade, 200919 
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In terms of export ability, the rice export turnover increased sharply from 3720.7 thousand tons in 
2001 to 5958.3 thousand tons (1.6 times).  At present, Vietnam is the second ranking rice exporter 
preceded by Thailand, occupying 18.12% of total export volume of the world as Table 3.4 shows: 
 
Table 3.4: Position of Vietnam in the world rice export                                 
                                                                                                                               Unit: 1000 ton 
Country 2005/06 2006/07 2007/08 2008/09 2009/10 






29120 31844 29598 28689 30350 100.00 
Thailand 7736 9557 10011 8600 10000 32.94 
Vietnam 4705 4522 4649 5800 5500 18.12 
Pakistan 3579 2696 3000 3000 3300 10.87 
USA 3307 3029 3273 3110 3050 10.04 
India 4537 6301 3383 2000 2000 6.58 
China 1216 1340 969 800 1500 4.94 
(Source: USDA, Grain, World Market and Trade, 200920) 
 (1) Market share and rice consumption market of Vietnam 
 At the present, although Vietnam’s rice export market has been ranked the second in the world, 
accounting for 14,85% market share of the world (behind Thailand with rice export market share 
31,88%) and presented on almost global markets (General Department of Statistics, Ministry of 
Agriculture and Rural Development21). This export quantity increase causes non-stop increase of 
Vietnam’s rice market share in the world. Although Vietnam rice was sold in many nations and 
territories, it has been mostly exported to Philippine, Indonesia, Malaysia, Singapore, Iraqi and partly to 
China, South Africa, Japan, etc. Most of these markets have a low consumption level and limited 
payment ability. Vietnam export rice has a limitation in occupying high consumption markets in 
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comparison with Thailand. In generally, rice export of Vietnam into high consumption markets such as 
EU, USA, Japan, Korea is much limited and seriously competed due to: (i) Limited response ability in 
strict quality standards made by these markets and applied for import agricultural products; (ii) Food 
hygiene and safety is a big challenge for Vietnam export rice and (iii) Trade-name is a reason for 
limitation. For these markets, except for good quality, all factors about origin, ingredients, nutritional 
contents and direction for use must be clear and fully informed. 
 
(2) The quality of export rice:  
In last years, in conformity with market requirements, Vietnam rice quality has been improved 
remarkably. The  average qualified rice accounting for 22,4 % in 1996 increased to 85%-90% and the  
low qualified rice accounting for 23% decreased to 5%-8% in 2008 (Ministry of Agriculture and Rural 
Development (2009), Hulled rice market in Vietnam and in the world, Hanoi22). However the average 
selling price of Vietnam rice is always lower than that of Thailand because of its lower quality. In 
addition, a lot of disadvantages of Vietnam rice such as uniformity, lower rate of special rice and 
impurities are caused by :(i) cultivating too much varieties. (ii) small family rice production scale,  it is 
applied cultivation methods and different rice varieties and (iii) mixed rice in harvest process. 
 
(3) Export rice processing 
 According to statistical results, over 80% total rice volume of Vietnam is husked by small private 
factories. Most of small private factories are not fully equipped synchronously such as drying ground, 
kiln, storage, etc. Therefore the rice quality does often not ensure, humidity and musty after a short time 
because of being mostly milled in hands. State owned factories mostly buy rice to mill and polish for 
export. In case of insecurity in humidity but being dried, the rice quality will be of  low recovery rate 
and insecurity quality. A very interesting comparison is shown in Table 3.5. Comparing to Thailand, the 
number of milling campuses of Thailand is bigger 4 times than Vietnam and such campuses carry out 




Table 3.5 : Rice milling capacity of Vietnam and Thailand 
Ord Criteria  Thailand Vietnam 
1 The number of milling campuses 
calculated for all types of capacity 
42.532 77.000 
2 The number of large campuses  25.567 6.768 
3 Type of technology Polishing and milling  Polishing 
4 The number of peasants participating in 
rice production 
34.12 million 50.0 million 
(Source: VietFood and Kasetsart, 200623) 
 
(4) Export rice trade-name of Vietnam 
        Most of Vietnam rice upon being exported to international markets are processed, however there is 
no any trade-name which is strong enough to deserve world’s second position in rice export. At the 
present, rice trade-names of Vietnam are usually stolen by foreign companies because the trade-names 
of domestic rice products are often given name basing on high yield rice variety and origin of planter. 
The most popular trade-names such as Nang Huong, Nang Thom, and Jasmine are sold widely in 
supermarkets, foreign stores with label “Made in Thailand”; “Made in Hongkong” and “Made in 
Taiwan”.  
          In recent years, realizing the importance of trade-names, many enterprises in over country have 
started carrying out  or planed to build trade-name for special rice products which are covered fully by 
these manufacturers. These companies connected label and product quality to create stable and famous 
trade-names. Vien Phat Company Limited (Ho Chi Minh city) is one of rare companies successfully 
built rice tradename. On February 10th 2003, the company is officially recognized exclusive label of 
organic rice Hoa Sua. Thank to trade-name and beautiful packs specifying content and necessary 
information of a kind of food, the rice of the Company is sold with higher price than others. In order that 
Vietnam rice is existed in luxurious markets, the product quality must be improved greatly and Vietnam 
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rice trade-names must be built effectively in the world. In more detail, a close connection must be 
required between export enterprises and producers in the procedures from selecting varieties, 
production, preservation and strict processing to ensure commodities with high quality. 
  
3.3.2. Reality of the export of coffee of Vietnam  
 Coffee is one of the key export agricultural products and ranked the second position in Vietnam’s 
agricultural product export. Around 95% of Vietnam’s coffee trees are used for export.  Also, coffee is 
one of perennial industrial trees with a high export value, accounting for large density in total area of 
perennial industrial trees of Vietnam. This coffee area density has not non-stopped increasing. Because 
coffee trees may well develop and consistent with bazan soils, coffee are concentrated in Tay Nguyen 
provinces,  the South East provinces as Dak Lak, Gia Lai, Dac Nong, Lam Dong and Binh Phuoc. 
 
Table 3.6: Plantation area and yield of coffee of Vietnam 2005-2009 
Plantation area Yield 
Year 
1000 ha Development index (%) 1000 ton Development index  (%) 
2005 497.4 100.1 752.1 90.0 
2006 497.0 99.9 985.3 131.0 
2007 509.3 102.5 915.8 92.9 
2008 530.9 104.2 1055.8 115.3 
2009 537.0 101.1 1045.1 99.0 
(Source: Vietnam Statistics Institute 201024) 
Figures Table 3.6 show that, coffee planting area from 2005 to 2009 increased stably (2006 
exclusive) with stable yield. Even in 2006, irrespective of reduced area (-0.2%), yield increased 
prominently (+41%). The number of coffee trees, which was cut down by farmers and replaced by other 
plants for short-time benefits, reduced thanks to Government’s policy. Therefore the coffee yield was 
higher. With the yield remained in this level, Vietnam improves its second position in the global coffee 
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production, occupying about 15%. This percentage proves that Vietnam coffee occupies a large market 
share and a positive export turnover.  
In terms of export ability, according to statistical datas, in the overall period 1995 – 2008, the 
quantity of export coffee of Vietnam to supply world market achieves over 10 million tons and the total 
coffee export quota of whole period is about 10,9 billions USD. Like rice export, coffee export of 
Vietnam is much dependent on the supply-need of world market, climate, weather, etc. From 1996 up to 
now, in spite of continuous increase of export volume, the export quota changes abnormally because of 
the declination of coffee price on the world market. This factor leads to the reduction of density of 
coffee export in the total export quota of Vietnam (Ministry of Agriculture and Rural Development 
(2009), Report of coffee products 2008, Hanoi25).  
(1) Market share and market of coffee consumption of Vietnam  
Market share of Vietnam coffee on the world market has been increasingly affirmed more clearly. 
If as the early 90s, Vietnam coffee has not been a significant position in world markets, at the present 
Vietnam has become a market share of export coffee at the second in the world after Brazil and stronger 
than Colombia. If considering only their export Robusta coffee, Vietnam keeps its leading position of  
manufacture and export, accounting for over 43% of the global coffee market. If generally calculating 
all types of export coffee, export coffee of Vietnam in 2008 was at the second, accounting for 14,61 % 
export market share of the world, behind Brazil which is the largest export country with 34,48 %  (Rural 
Development Information Center- Ministry of Agriculture and Rural Development26). 
The consumption market of export coffee of Vietnam is constantly expanded. At the date of 
December 31st 2008, Vietnam’s coffee has been appeared in 100 countries and territories. Most of the 
coffee export markets of Vietnam are very diverse and abundant, from the luxurious markets such as the 
U.S., Spain, Germany, Switzerland, Italy, Japan, to the average markets such as Thailand, India, 
Malaysia, etc. In more detail, in 2008, some import coffee countries from Vietnam with large volume 
are Germany (reaching 274 million USD, up 13%), United States (reaching 211.4 million USD, up 
10%), Italia (reaching 171 million USD, up 8.1%) as Table 3.7 presents. Despite of different import 
quantity of each country, Vietnam coffee in generally have been used by coffee consumers in many 
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countries. In spite of being large, the coffee export market of Vietnam coffee spread, not concentrated in 
a large number of customers, not stable in quantity, export price and partners (Ministry of Agriculture 
and Rural Development (2009), General Report of export and import in the field of agriculture and 
rural development, Hanoi27 ). 
Table 3.7:  Five principal coffee export markets of Vietnam in 2008  
Unit: USD, ton, percent (%) 
Name of country Quota Volume Market share 
Germany 274,139,862 138,510 12,96 
USA 211,357,026 131,546 9,99 
Italia 171,071,158 86,400 8,09 
Belgium 168,061,273 88,526 7,94 
Spain 148,491,532 78,473.4 7,0 
(Source: Rural Development Information Center28)  
 
(2) Average export coffee price of Vietnam 
Vietnam has a comparative advantage in coffee production costs, which is lower than 
competitors in the region. Therefore Vietnam coffee is able to compete in the global market because of 
having low cost for input factors, high productivity and low production cost. The coffee production-
processing costs/ average 1 ton robusta coffee of Vietnam is about 800 USD/ ton. Meanwhile that price 
of India is  about 921 USD/ton, of Indonexia about 929 USD/ton. The average export price of Vietnam 
at the period 1995-2008 is about 1089 USD/ton with relatively large fluctuations. From 2002 to 2008, 
coffee prices began to recover gradually with 448 USD/ton in 2002 up to 1896 USD/ton in 2008, and 
slowly accessed to average prices in the world. (Ministry of Agriculture and Rural Development (2009), 
Report of coffee products 2008, Hanoi29). The average coffee export prices of Vietnam increase or 
decrease in accordance with each period in conformity with the general price in the world market. The 
reasons for this fluctuation could be seen under the following basic reasons:  
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-    Firstly, the relationship supply-need of world coffee changes strongly  with the large contribution of 
Vietnam leads to excess coffee, strong decrease of coffee export prices 
-   Secondly, despite of many efforts in processing of export coffee, Vietnam export coffee are mainly 
raw or simply prepared, yet more refined, the coffee price Vietnam is often lower than the same coffee 
production countries. 
(3) Export coffee quality of Vietnam.  
 Coffee products of Vietnam are mostly originated from varieties selected through many decades 
and grown in suitable climate regions. Therefore Vietnam coffee has advantages to create tasty and to be 
favored by many people.  The first-class coffee makers of the world such as Nestle SA, SD and Fman 
has commented that Vietnam coffee has unique taste which is very rare in the same category of other 
countries. However the coffee processing technology of Vietnam compared to other famous coffee 
exporting countries of the world is quietly outdated with a low product quality and a high rate of loss 
(10%). Currently, dry processing technology is mostly used. Approximate 80% of coffee volume is 
preliminarily prepared in the household by drying under the sun. Due to lack of drying facilities and 
drying ground, if rainy weather, the black particle rate increases and coffee is easily moldy. Also, the 
polishment and selection of coffee are not yet interested in investment. Besides, in last years, in the 
combination with open-door period and integration, with increasingly requirements of customers, 
enterprises of coffee manufacture and export has began concerning to investment to coffee processing 
technology and archived early results. Symbolically, a coffee processing factory in Bien Hoa has a 
capacity of 100 tons of finished coffee/year, however made products are consumed slowly because of 
high price and not yet favoured by consumers. Except for the reasons mentioned above, the basic causes 
leading to low quality of coffee are due to: (i) pursing to number, ignoring the quality, and (ii) Vietnam 
has not  adopted new standards of the world coffee exporters for assessing the number of errors in coffee 





(4) Export coffee trade-name of Vietnam:  
 Coffee is the first agricultural products of Vietnam successfully built a strong brand. However the 
number of coffee having a good quality, high reputation and strong trade-name is not much. Most of 
Vietnam coffee  exported are raw coffee, not directly to global leading roasters but through intermediate 
hubs and sold under foreign brand names. Therefore, the largest coffee roasters in the world and millions 
of coffee consumers in the world do not know that coffee being used by them is of Vietnam. Also for 
this reason, each year millions of dollars of Vietnam has been lost and profits from the coffee does not 
flow into the pockets of farmers but fell into the pockets of companies, foreign roasters. However, some 
coffee companies in Vietnam have been recently aware of the coffee branding for their companies with 
outstanding names such as Trung Nguyen, Thang Loi Thu Ha, Vinacafe. In which, Trung Nguyen coffee 
brand with “Trung Nguyen coffee” has been gradually move to strengthen its refined coffee position of 
Vietnam on the world market. In addition to the distribution system across the country, Trung Nguyen 
has formed a network of franchised dealers in many countries and territories around the world including 
Thailand, Japan, China, Russia, Eastern Europe, and North U.S. Trung Nguyen coffee products were 
presented in many countries around the world and were highly appreciated by the foreign customers 
who live in Vietnam and abroad. Besides, about 10 instant coffee brands on Vietnam market such as 
Vinacafe, Nescafé, Maccoffe, etc are known in the world. Until now, Vinacafe label has created a 
foothold in many worldwide countries like USA, Canada, China and ASEAN countries. 
 
3.3.3. Reality of the export of rubber of Vietnam 
Rubber is a perennial industrial crop potential of development in Vietnam natural condition. Over 
past time, Vietnam has become one of top-ranking rubber production and export countries. In deatails, 
Vietnam is in the fifth position of rubber production, occupying 6.7% of the world rubber gross yield. 
Thailand, Indonesia, Malaysia, India are in the lead. Reality of natural rubber production over past time 




Table 3.8: Harvesting area and yield of rubber of Vietnam  
Harvesting area Yield ( dried sap) 
Year  
1000 ha Development index (%) 1000 ton Development index (%) 
2005 334.2 111.1 481.6 114.9 
2006 356.4 106.6 555.4 115.3 
2007 377.8 106.0 605.8 109.1 
2008 399.1 105.6 660.0 108.9 
2009 421.6 105.6 723.7 109.7 
                                                                                      (Source: Vietnam Statistics Institute 201030) 
    The above table shows that rubber harvesting area of Vietnam incessantly increases year by year 
with positive development index. Annual increasing development index reflects effectiveness of rubber 
development policy applied by Vietnamese Government since 1996. In period 2006-2009, harvesting 
area growing speed and yield was lower than that in 2005 but remained stable.  
Vietnam rubber was planted in two main scales of big farms (under State-owned companies or in 
provinces) occupying 54-56% of total national rubber area and small farms occupying 48% of total 
national area. Although rubber yield gained from small farms is lower than that for big farms because of 
its new form of production, growing speed of rubber gained from small farms is quicker. However, 
general speaking, productivity and yield of rubber in Vietnam are lower than that in the region, one 
eighth of Thailand and one fifth of Indonesia according to the statistics by IRSG in 2009. 
In terms of export ability, if comparing to other key export agricultural products of Vietnam such as 
rice, coffee, pepper, etc. The growth speed of export quantity and export quota of rubber sap in Vietnam 
is rather equal and stable and increasing in each year. Accordingly, total volume of export rubber sap of 
Vietnam in the period 1995-2008 reached 5486 thousand tons with total quota of about 7359,9 million 
USD, accounting for 2.3% in total export quota in whole the period.  In 1995, the quantity of export 
rubber sap just only archived 138 thousand tons with quota value of 193.5 million USD. However the 
quantity of export rubber sap increased to 544 thousand tons with quota achieved 1.675 million USD in 
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2008, rising 3.9 times in sap volume and 8.6 times in export sap quota (Ministry of Agriculture and 
Rural Development (2009), Report of rubber market 2008, Hanoi31) 
(1)  Average price of rubber export  
The period 1995-2008 , the volume of export rubber sap archived 5486 thousand tons.The quota 
of export rubber sap is 7359.9 million USD with the average price of 1341 USD/ton and accounts for 
2.31% of the total export quota of Vietnam in this period. 2008 is the moment when rubber sap is 
highest with the average price 1 rubber tons of 3079 USD/ton (Ministry of Agriculture and Rural 
Development (2009), Report of rubber market 2008, Hanoi32). In generally, the average export rubber 
price of Vietnam is lower than average that of the world and unstable. The main reason is thought, by 
the limited Vietnam Rubber credibility and inappropriate product structure leading to low rubber export 
prices of Vietnam. 
 The price of rubber export of Vietnam and of some other countries has increased recently. This 
change is not only because of weather and climate but also because the rubber price in recent years has a 
rising tendency due to impact from high increase of the world’s oil. Furthermore, some countries 
imported natural rubber instead of some compound rubber which was extracted from oil. 
(2) Market share and market of rubber export of Vietnam  
  In this period 2000-2008, although market share of rubber export of Vietnam increased in 
comparison with the period 1997-1999, it just accounts for 7.6% total natural rubber amount of the 
world in 2008. This rate is much lower than that of larger exporters in the region such as Thailand 
occupying over 38.4%, Indonesia over 28.02%, Malaysia over 17.07%. Export rubber market of 
Vietnam is remarkably stable and has been presented in more 40 countries, mostly concentrated in some 
markets such as China, Taiwan, Hongkong, Germany, France, Japan, Korea, etc. Up to December 2008, 
62.2% rubber export quota of Vietnam was collected from exporting to Chinese market (1.041,5 million 
USD). American market is ranked at second position but only accounting for 4.1% (68 million USD). 
Following to Japanese market (59.5 million USD, accounting for 3.6%); Taiwan (54.3 million USD , for 
3.2%) and Malaysia (49.5 million USD, for 3%) (Ministry of Agriculture and Rural Development 
(2008), Overview Report of Rubber field in 2008, Hanoi33) 
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(3) Export rubber quality :  
Export rubber types of Vietnam in previous time are structural of SVR3L: 65.9%; SVR10, 
SVR20:10.22% and other remaining types (SVR stands for Standard Variable Rate for rubber qulity). 
Meanwhile, the demand of world market needs about 70%  RSS3, SVR10 and SVR20. The world’s 
first-class manufacturers and exporters such as Thailand, Indonesia and Malaysia have presently a 
structure and types relatively suitable for import demand of the world market. In details, SVR3L 
accounts for only about 3% and the remaining parts are SVR10, SVR20 accounting for 74%, centrifugal 
sap making up 10%. In recent times, for matching world demand and improving competitiveness, the 
export rubber of Vietnam gradually shifted to reduce the rate of rubber SVR3L from about 65.9% to 
about 60%.  Instead, the SVR rate increased from 10.22% to about 13% and centrifuged latex rised from 
about 4.6% to 8%  ( Ministry of Agriculture and Rural Development (2008), Overview Report of Rubber 
field in 2008, Hanoi34). However, in order to change product structure, a close and separate production 
procedure from tree garden to processing factory is required. In addition, a change from managerial 
works and production operation to working habit of the employees is needed and large investment 
projects to treat rubber in conformity with market need are greatly necessary.  
(4) Export rubber trade-name 
 If considering and comparing rubber trade-names of Vietnam with rice and coffee, the brand 
name of Vietnam rubber is now virtually an empty array with no brand on the market. Vietnam’s rubber 
export companies are not interested in investments to build brand.  The cause of this fact may be as 
follows:  (i) Rubber of Vietnam mostly exported is raw materials and there are not yet luxurious 
products, (ii) The rubber need of developed and developing countries, which are principal markets of 
Vietnam  is great and they mostly imported raw rubber from Vietnam and (iii) Building brand costs 
rather lot of money, which is bookept in product price and thus leading the competitive ability of 
companies to be reduced. However, when the agriculture intergrates strongly and many agricultural 
products in Vietnam are reaching out, the branding requirements  are greatly inreasing. Therefore the 
companies dealing in exports of rubber really need to build Rubber brand for their own benefits, if they 
want to survive and grow.  
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CHAPTER 4: ECONOMIC SOLUTIONS TO PROMOTE VIETNAM EXPORT OF 
AGRICULTURAL PRODUCTS IN CASE OF INTEGRATION 
 
 Vietnam's agriculture continues to play an important role for stability and economic development 
of the country in the upcoming time. For good performance of this role, Vietnam's agriculture must be 
not only stable its growth rate but also sustainable. In order to promote Vietnam export of agricultural 
products in case of international economic integration, Chapter 4 will focus on the author’s principal 
recommendations and solutions as follows: 
 
4.1 Macro policy and regime solution group 
 
4.1.1 Adjustment of commercial policies on agriculture and agricultural products corresponding 
to WTO commitment. 
The government needs to conduct research, propose and adjust an agricultural trade and 
domestic agricultural policies. Accordingly, Vietnam should one side encourage export boost, on the 
side increases support for domestic agricultural production development without violating WTO 
commitments for the aggregate measure support (AMS). In more detail, the government needs to shift  
from direct support measures for production and exports (subsidize fertilizer, petroleum , export reward) 
to support indirectly through investment in infrastructure, science and technology to improve 
productivity, reduce production costs.  
Besides, researches also need conducting for flexible implementation and application of special 
self-defense instruments, countervailing subsidies, measures to quarantine animals or measures related 
to environment, national security... consistent with WTO rules. These methods will help to protect 
domestic agricultural manufacture sectors against strong competitiveness pressure of agricultural 




4.1.2 Research and propose measures to prevent technical barriers imposed by countries on 
Vietnam exporting agricultural products 
Due to the nature of agricultural products in comparison with other commodities, technical and 
plant quarantine measures, without a smart and flexible usage, may create barriers to foreign exporters 
reasonably. WTO allows countries to use necessary and appropriate regulations, technical standards and 
plant quarantine measures to protect human health, consumer rights as long as these regulations do not 
restrict unreasonably an international trade. Therefore, one of the contents that Vietnam should actively 
and immediately implement for the implementation of WTO commitments is to conduct researches on 
technical barriers possibly imposed by other countries on Vietnam. Then, Vietnam may have effective 
plans for a prevention and a proactive. First and foremost, one of the priority issues is to complete a 
product quality regulation and standard systems in accordance with international standards. At the same 
time, government should early proceed with signing bilateral agreements and a mutual recognition of  a 
plant quarantine, food safety standards, especially in key export markets such as the U.S., EU, Japan, 
South Korea, Singapore, and New Zealand, etc. Other issues include: (i) Complete a technical regulation 
and Vietnamese standard systems; increase assessment activities in suitability with a legislation and 
technical standards; (ii) Establish the interdisciplinary on technical barriers in the trade, take a 
responsibility for advising the Ministry of Science and Technology and other State agencies to 
coordinate measures to ensure the enforcement of regulations on technical barriers in Vietnam. 
Especially issues related to an enforcement mechanism, dispute a resolution advisory, technical trade 
barriers arising between country members and Vietnam and vice versa need to be advised effectively by 
this organization. 
  
4.1.3 Support policies on credit 
   As for general regime, many support policies from the Government have positive impacts on 
production and promotion of agricultural product export in recent years. For example, (i) Decision 
No.02/2001/QD-TTg by the Prime Minister dated 02.01.2001 on a support investment policy from the 
development assistance fund for an export production or process projects and agricultural production 
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projects; projects entitled with borrowing an investment credit capital from the development assistance 
fund for a development of an export production and processing and (2) A regulation on the export 
support credit applied in accordance to Decision No.133/2001/QD-TTg of the Prime Minister dated 
10.09.2001 aiming to support enterprises, economic organizations and individuals to develop a 
production and business of exports in the form of an export promotion by the State (Ministry of Industry 
and Trade35).  However, as a member of WTO, according to Vietnam's commitments as stated above, 
these grants are terminated immediately. With current conditions of Vietnam agricultural product export 
enterprises, the end of the usage of funds related to an export assistance and an export promotion, shall 
lead to certain financial difficulties for enterprises in business affairs. To solve this problem, researches 
can be conducted to apply in two directions:  
- First, for export assistance funds, government should transform this assistance form for 
commercial banks lending individuals, organizations and enterprises with low-interest rate. 
- Second, in respect of annual budget for export rewards of state to organizations, individuals 
and enterprises involved in exporting, rather than directly rewards as before, now government can 
research to change into assistance form of reducing promotion expense and transporting cost. This 
assistance form is allowed to apply by WTO,. 
    As for operation form of bank, credit institutions: 
- In respect of capital mobilization: Banks and credit institutions should mobilize more media 
and long-term capital resources to facilitate media and long-term investment loans for an infrastructure 
investment directly serving business operations. The government should promote a savings policy in the 
mass through flexible mobilization interest; expand a savings policy to rural areas to access and 
mobilize all dormant capitals in the mass. 
- In respect of lending: Forming mechanism promoting credit institutions to leave a loan 
proportion to penetrate into rural economic activities, a business of currency and direct participation into 




4.1.4 Policy on agricultural product security 
An export of agricultural products is a field easily affected by the market and agricultural 
production characteristics. A production of agricultural commodities is a high risk sector due to a heavy 
reliance on the weather, a plant disease, etc causing damages to producers. Agricultural export markets 
are still precarious, lacking of long-term stability. Meanwhile an agricultural production does not allow 
us to adjust a need – demand immediately after risks as other manufacturing industries. Instead, this 
production requires a time and conditions for a consequence remedy. Therefore, the government should 
have encouragement policies in the forms of tax incentives for domestic and oversea enterprises doing a 
business in insurance sectors in participating in production insurance (productivity insurance, cost 
insurance, etc) and an export of agricultural products. 
 
4.2 Production planning, product quality and market solution group 
 
4.2.1 Focus on investment in researching and transferring new breeds, conserving and 
maintaining special varieties of agricultural breeds 
As mentioned in Chapter 3, the turnover of Vietnam agricultural products greatly increases in 
volume, but the increase in a value per unit of agricultural product is very limited. One reason for this 
fact is the poor quality of Vietnam export agricultural products in comparison with some countries 
exporting the similar agricultural products in the region and the world. The main reason of the poor 
quality of agricultural products derives from "seed." Therefore, in case of deep integration into the world 
economy, the government should take many measures to improve the situation. These measures may 
include: (i) carrying out a review and a reassessment of the entire seed supply system, researching and 
breeding works at schools, research institutes. Then, the poor quality and low yield seeds can be 
removed; (ii) a research and breed plants of the good quality and the high yield, proceeding with 
transference to localities having an appropriate climate and soil conditions; and (iii) a research, conserve 
and develop traditional seeds which are special ones of Vietnam and promote such agricultural products 
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to become the key agricultural commodities and special features of Vietnam, such as Luc Ngan Thieu 
litchi, Binh Thuan blue dragon, Hoai Loc mango – Cai Be, Long Thanh rambutan, etc.. 
To accomplish this task, the government should have a proper investment in a scientific 
research in the initial time, including an investment in a research and a deserving payment of 
remuneration for researchers. After affirming the position, schools and institutes may transform their 
own form of operations in a self-accounting direction by selling researched agricultural products to the 
market. Besides, the government should conduct researches, set up investment funds for the research on 
upgrading breeds of plants and livestocks. The source for setting up such funds is taken partially from 
the state budget, extract a percentage from post-tax profits of enterprises exporting agricultural products, 
and partially a certain percentage of the annual income of farmers. 
 
4.2.2 Boost investment in infrastructure for rural areas; create favorable conditions to attract 
foreign investors in agriculture production and processing of export agricultural products sector 
One of the main reasons leading to a small attraction of the foreign investment in the agriculture 
is the fact that: the infrastructure of rural areas is still poor, making a travel and a transportation difficult 
and costly in addition to a low income, a high risk of this sector. Therefore, the state should focus on:  
(1) Continue a strong investment in infrastructure of rural areas simultaneously, including 
roads, bridges, irrigations, electricities, dikes, solidifying canals, irrigation waters , domestic waters, 
rural sanitations, etc.  However, the current biggest problem is that the annual state budget can not afford 
all tasks simultaneously. Thus, new mechanisms must be set up to seek out other possible sources such 
as:  
- Continue to issue infrastructure bonds, Governmental bonds for investment in rural 
infrastructure;  
- Promote the socialization of investment, create favorable mechanisms, encourage all economic 
sectors to invest in this sector or partnership between state and the mass; 
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- Spend a portion of the annual state budget that was previously used to support an export and 
for export awards granted to enterprises exceeding an export turnover, but was abolished now due to the 
Vietnam’s commitment when joining WTO, in investing in rural infrastructures;  
(2) Continue to spend a preferential credit source in investing in the agriculture and the rural 
development through programs of solidifying canals, rural roads, aquacultural and profession village 
infrastructures in rural areas. At the same time, the government should take a priority of preferential 
credits for the industry attracting a large number of workers, projects serving the processing and 
preservation of agricultural, forestry and aquatic exports. This method aims to create jobs for farmers 
and boost a transformation of the plant and livestock structure, increase a labor productivity, reduce a 
cost, apply a modern science and technology in the production.  
(3) Conduct comprehensive review of projects, basic construction works of the agricultural 
infrastructure which were and are invested. Whereby, carry out the evaluation of inefficient and delayed 
investment projects, resolutely terminate and transfer the capital to works that are efficient but a lack of 
capital; to works and projects which are about to complete for putting into use. 
(4) Attracting a foreign direct investment in forms of: promoting an administrative reform, 
improving a responsibility of officials and public servants, including a special attention to works of the 
compensation and the ground clearance.  
 
4.2.3 Improve the value of agricultural exports through focusing on investment in technology 
innovation and improving the quality of processing  
The operation process can be generalized as follows: production activity, processing activity, 
preservation, and service operations. In which, only production activity is regarded as a good job while 
processing, preservation and service operations remain weak. However in the current trend, only the 
later operations can generate a great economic value. Therefore, the innovation of technology and an 
improvement of the processing capacity are essential requirements nowadays, especially in the context 
that Vietnam became a WTO member and joined the playing field of the work market.  
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The current requirement for a renovation of the agri-product processing technology is to 
facilitate new synchronous and modern line systems to create products diversifying in type, design, style 
at low price, etc… thus creating competitive products in the foreign markets. However in the event of 
difficulty in capital, Vietnam should not spread investment over the industry but select key commodities 
and industries to concentrate in a deep investment, create key products in processing of agricultural 
products for the export. These commodities must be able to grow rapidly in a long time, rapidly grow 
with a big turnover, such as rice, coffees, rubbers and peppers, etc.  
In summary, in order to improve a quality of the processing industry, the following key issues 
must be dealt with effectively: (i) Plan the construction of concentrated material areas with large-scale 
toward the export orientation; (ii) Construct agi-product processing factories adjacent to material areas; 
and (iii) Establish and strengthen relationships between material producers and processors of agricultural 
products. Especially, the government should promote its role in creating a favorable environment to 
improve the efficiency of the tie among "parties" in the scientific and technological development. This 
tie allows the best solution for the capital issue for researchers, while provided solution for technology 
problems for the users. Equipments, production lines or technologies which are created from such tie not 
only serve an individual enterprise but also can be transferred to other producers and localities. Then the 
efficiency of the research shall be multiplied. 
 
4.2.4 Focus on sustainable development of traditional agricultural-product export markets; 
promote the development of new and potential markets  
In the present context of a fluctuation in the agri-product price, countries importing agri-
products usually make changes in the trade law and the policy to deal with the market volatility, 
increasingly sophisticated and complex regulations on tariff and non-tariff measures of many countries, 
This fact is  a big challenge for many enterprises exporting agri-products of Vietnam. In order to 
actively and timely seize as well as cope with changes in prices and policies of countries, especially 
those which are traditional import countries of Vietnam, enterprises should be supported by the 
government in providing adequate and up to date information about agri-product export markets. In 
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more detail, the government should create a legal framework in international and national scales through 
continual negotiations, amendments and supplementations of bilateral trade agreements with traditional 
trading countries as well as multilateral ones and the international commitment. This measure will help 
to facilitate favorable condition for opening up oversea markets for agri-products. Simultaneously 
government should continue to perfect mechanisms and policies to support a trade promotion in general 
and key national trade promotion programs in particular. 
Vietnam also needs to continue innovating both organization form and agency systems involved 
in the trade promotion towards a concentration on organization and supply of market information 
phases. A smooth and firm coordination among three levels: the government, trade promotion 
organizations and enterprises is necessary in the trade promotion; taking a cooperation and a competition 
as the basis for a formation and a development of networks. The government should gradually abolish 
the enterprises’ reliance on current state funds and trade promotion programs. Trade promotion 
organizations need to enhance the supply trade promotion support services for enterprises, such as 
providing the information about markets, competitors, legal advices, assisting to solve problems of trade 
relations, playing as a bridge between enterprises and management agencies and consumers. These 
activities will help enterprises to take advantage of opportunities and minimize risks in the market. 
Standing agencies and trade counselors of Vietnam Embassy in countries need to promote their active 
role in providing information, support and consulting domestic enterprises in researching and accessing 
to foreign markets. Besides, enterprises should regularly provide the management agencies with their up 
to date information about the enterprises themselves as well as their products. Also, enterprises should 
be more active in the market research, the demand detection and the product strategy setup. 
Vietnamese agri-product export enterprises essentially need to change the way of approaching 
markets for exporting agri-products in a new thinking, less dependent on agri-product importers of 
countries. Accordingly, these enterprises should gradually and actively set up a distribution system for 
agri-products in markets in the order of taking a priority for traditional markets, new and potential 
markets. However, this requirement is a big challenge for Vietnamese agri-product export enterprises. 
With limited financial resources at the present, the enterprises have so many difficulties in establishing a 
 52 
distribution system for agri-products abroad. Therefore the government needs a clear orientation through 
mechanisms and policies encouraging enterprises exporting agri-products to coordinate to create 
financial power, whereby proceed with setting up distribution systems in countries. Besides, the 
government should also provide mechanisms and policies which can support agri-product export 
enterprises by: supporting a survey of foreign markets, supporting rental expenses of office and product 
introduction stores, etc taken from state budget collected from the corporate income tax. However, for 
effective implementation of such mechanisms and policies, a prevention of individual interests from 
abuse of state policy, government needs to establish certain specific criteria, and must regularly inspect 
and supervise the implementation for the prompt detection and the settlement of possible corruptions. 
 
4.3 Solutions for enterprises and units producing-exporting agri-products 
 
4.3.1 Establish economic tie between enterprises and agricultural cooperatives  
To obtain the stable, long-term and qualified agri-product source satisfying international 
technical parameters, enterprises need to establish and create raw material regions through the economic 
tie between enterprises and agricultural cooperatives. Through agricultural cooperatives, enterprises can 
purchase agri-products sustainably, avoid a competition in trading when the agri-product price is high. 
Also, through agricultural cooperatives, new breeds and scientific and technological advances are 
transferred to producers in the most efficient way. However, this target just can be reached with the state 
support in policies. In more detail, government should amend agricultural policies and Law on 
cooperatives to comply with the requirements of the global economic integration, in which advantages 
and interests of members participating cooperatives are essentially shown. Whereby, farmers may 
voluntarily join together into multifunctional cooperatives in association with enterprises consuming 





4.3.2 Consume agri-products for farmers through taking advantage of distribution channels of 
foreign direct investment enterprises 
Vietnam agri-products for export in recent years is mainly raw materials and products of being 
labor intensive with low profit value; and still imposed disadvantageous discrimination by importing 
countries using WTO trade terms or regional trade agreements. Thus, becoming a WTO member has 
enormous significance for Vietnamese. During the recent years, thanks to application of scientific and 
technical advances in cultivation, agricultural commodity output of Vietnam has generally been 
increasing. The consumption of all agricultural output with reasonable prices (ensure profit) for farmers 
is currently a big problem. This has long been undertaken by domestic enterprises; however the limited 
financial capacity and human resources of manufacturing enterprises make the consumption of agri-
products for farmers restricted. Moreover due to limited financial capacity, facilitation of equipment, 
machinery and advanced technologies for processing high-quality export agri-products is hard to 
implement. To overcome the above limitations, domestic enterprises should establish joint venture with 
foreign partners, multinational corporations or state should provide incentive policies to attract foreign 
enterprises to invest in this sector, thereby gradually improve the quality and value of Vietnam export 
agri-products. 
 
4.2.3 Establish, register geographical indication in association with brands of agri-products and 
enterprise 
Recently, though Vietnam export agri- products have been present in many countries around the 
world, most of the products do not have geographical indication or agricultural brands. Therefore few 
consumers come to know about these products or even they appear in supermarkets of many countries in 
other brands. An agricultural export commodity accounts for a large proportion of the total export 
turnover, but currently Vietnam agri-products are exported without a specific label. The fact that many 
foreign countries take advantages upon a Vietnam geographical indication and agricultural brands is no 
longer an strange thing. For example, Thailand is aggressively extended its strategy in many aspects to 
prove to the world that Hoa Loc mango – Cai Be is a specialty of Thailand, and similarly for the case of 
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Taiwan with Binh Thuan blue dragon. Meanwhile, China bought Vietnam's fruits and labeled "Made in 
China". Even for a long time, rice commodities including Nang Huong rice and Phu Quoc fish sauce 
have been publicly put on sale in supermarkets and shops abroad with label "Made in Thailand", “Made 
in Taiwan”, etc. These products are all valuable assets that enterprises and authorities should proceed 
with the registration and the brand protection.  
To expand export markets, especially exports to high-class markets, export agri-product 
enterprises of Vietnam should urgently conduct researches, set up strategies for establish geographical 
indications, trademarks for agricultural products. Otherwise, when brands are stolen, manufacturers are 
forced to redeem or prolong a litigation, which is time and money consuming for enterprises and thus 
leading to the increasing cost of products. Besides, these enterprises are recommended to coordinate 
with authorized agencies to get detailed instructions and necessary procedures for the registration of 
geographical indications and trademarks for export agricultural products. 
Every enterprise exporting agri-products must build up a trademark for its products; which is 
extremely significant especially in the international business. Building up a notable trademark 
contributes to develop enterprise’s reputation, thereby to improve the competitiveness of agricultural 
exports and Vietnam enterprises in the world market. To make it come true, enterprises should firstly 
register and complete all procedures of the industrial property and the trademark copyright of 
agricultural products not only in Vietnam but also in major markets around the world.  
 
4.3.4 Promote agricultural products of Vietnam domestically and globally through information 
channels  
Vietnamese agri-product export enterprises need to regularly participate in fairs and exhibitions to 
promote and introduce their agricultural products to customers of other countries. Furthermore, these 
enterprises can study and apply methods of marketing agricultural products as follows:  
- Apply information technology through the development of thematic websites;  
- Promote agri-products through travel agents, tour operators; 
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- Sponsor and semi-sponsor by providing agri-products for large or small, international or 
domestic conferences, workshops, festivals and cultural activities inside or outside the country; 
- Keep in touch with Vietnam commercial representatives in all countries of the world; create a 

























CHAPTER 5: CONCLUSION 
 
           Chapter 5 presents the summary of the thesis. Also, the reality and economic solutions for 
promoting the export of Vietnam agricultural products in international economic integration are 
mentioned briefly in this chapter. Furthermore chapter 5 generally summarizes the author’s 
recommendations.   
 
5.1 Summary of the thesis 
 The correct analysis of actual situation and realization of viable economic solutions to boost the 
export of Vietnam agricultural products are important issues not only in terms of perception but also 
highly practical significance. This role is increasingly important in case of economic integration 
internationally, especially when Vietnam became a member of WTO. Therefore the thesis aims to study 
basic theoretical issues of agricultural product export systematically and make clear the necessity of 
promoting export of Vietnam agricultural product in international economic integration. On theoretical 
basis, the thesis aims to analyze and assess a reality of Vietnam agricultural product export over past 
time. Then with theoretical and practical combination, the thesis intends to propose feasible solutions to 
promote the export of Vietnam agricultural products in international economic integration. In detail:  
 In chapter 2, theoretical questions are analyzed scientifically such as the viewpoints, concepts 
and theories of agricultural product export. The author proves that: Comparative advantage and 
Competitive advantage are an important theory basis for the development of product export of such an 
agricultural country as Vietnam.  Thereby, the thesis highlights the role and importance of agricultural 
exports for the economy and whole society. In more details, the necessity of promoting export of 
agricultural products in Vietnam is strongly confirmed in case of international economic integration due 
to its big contribution to economic development of Vietnam, to exploit advantages of Vietnam, and 
create adaptation to effects of integration. Besides, the thesis also points out all the factors which are 
influential to Vietnam agricultural product export. Also, market factors of export agricultural products 
and elements influential to export price of agricultural product are strongly mentioned. Because the 
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author is fully aware that: just when a writer theoretically has a deep knowledge of all of these factors 
and elements, can the writer successfully analyzes the picture of the export of Vietnam agricultural 
products and effectively gives solutions for promoting this export in international economic integration. 
 In chapter 3, this thesis reviews the export reality and position of Vietnam’s agricultural products 
on the world market in terms of both policies and results. The thesis has deeply and specifically 
analyzed regimes and policies promulgated by the Government during recent period with purpose of 
promoting export. Especially, with abundant and relatively high updated data, chapter 3 clearly presents 
a detail picture of the reality of Vietnam agricultural product export. Many aspects in this field including 
the export turnover, market, quality and price of agricultural products are scientifically analyzed. 
Furthermore, the thesis has obvious reviews on the status of production and export of three typical 
agricultural commodities export of Vietnam such as rice, coffee and rubber. The economic effects of 
these commodities have been clearly and thoroughly proved to rise dramatically in recent years. Thereby 
the thesis carefully points out the advantages and limitations of each commodity with exact figures and 
proofs as well as interesting comparisons with other competitors of Vietnam.  This analysis plays a 
crucially important role in making the picture of Vietnam agricultural product export appear more 
clearly.  
  From deep analysis, chapter 4 presents economic solutions to promote the export of Vietnam 
agricultural products in case of integration. The finding of these solutions can be said to be the final goal 
of the thesis purpose. The author proposes macro policy and regime solutions, which strongly emphasis 
the government’s role in promulgating, reforming and implementing effective related policies on the 
agricultural product export. These policies are greatly necessary in helping the government to commit 
WTO’s regulations as well as offering favorable conditions to boost the agricultural export of Vietnam 
enterprises.  Besides, the thesis also gives production planning, product quality and market solutions. 
Obviously, when the problems of Vietnam export agricultural products are completely solved from the 
production process, other macro matters will be easily solved. Lastly, the author gives solutions for 
enterprises producing-exporting agricultural products, which strongly focuses on the necessity of 
developing and protecting the brands of these enterprises on the world market. Because a strong brand 
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name of a product as well as an enterprise will surely lead to a well-known brand name and a higher 
position of a country in this more and more competitive global market. Interestingly, this achievement 
will have great impacts on the export of Vietnam agricultural products in return. To sum up, these 
solutions are highly feasible because they are closely associated with necessary conditions for 
implementation, consistent with development trend of producing and exporting agricultural products in 
case of integration into international economy. 
   
5.2 Conclusion 
     During the process of researching this dissertation topic, the author has gained a more 
comprehensive and deeper knowledge of Vietnam’s agricultural manufacturing and exporting sector 
than ever before. From a poor, backward agriculture with primitive, ineffective production methods and 
lack of specialized agencies’ proper care and investments, the agriculture has now become a key 
industry, playing an important role in the development strategy of Vietnam. 
 Thanks to agricultural developments, Vietnam has grown from a poor country due to the severe 
consequences of two wars into a developing nation which holds an important position in the agricultural 
producing and supplying map in the world. With a number of specific agricultural commodities such as 
rice, coffee, rubber, pepper, Vietnam has so far maintained the role as one of the two leading agricultural 
suppliers in the world. Since then, the agriculture has significantly contributed to life improvement of 
Vietnamese farmers, workers in agricultural enterprises, agricultural researchers and become a major 
source of foreign currency for the country's development. However, Vietnam's agricultural exported 
products still have some drawbacks, resulting in unsustainable exporting performance, which, in turn, 
does not commensurate with agricultural  potentials of Vietnam. In detail: 
  First, although a huge, positive effect of the government’s policies helps the agricultural product 
export gain great achievements, such policies do not bring as positive effects as expected. Vietnam has 
not had a long-term export agricultural product development policy. In other words, the  export 
development policies of Vietnam agricultural products currently inclines toward the country’s 
potentialities and the market demand has not been cared reasonably. 
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 Second, the growth rate of export value is not equivalent to the growth rate of export volume. The 
main reason is due to low quality products, mainly exports of raw material and a low level of processing 
industry leading to low added value. Compared with prices of other commodities, the export price of 
agricultural products is relatively fluctuating and usually lower compared to other countries. Because 
Vietnam has formed centralized production areas as a first step, but volume of goods and market share 
are low, non-synchronous and unstable. Vietnam has not formed fresh product specialized areas and 
centralized material areas for large-scale processing plants in accordance with technical and economic 
requirements. This factor results in the lower price of Vietnam export agricultural products than that of 
other countries.  
Third, compared to competitors, Vietnam has an out-of-date processing technology, and Vietnam 
product quality is unsatisfactory as fastidious demand by such markets as Japan, EU and North America. 
On the other hand, an infrastructure serving transportation, a maintenance, a storage and a loading of 
agricultural products, fresh ones especially are poor, resulting in the reduction of a product price and an 
increase in direct expenses. 
Fourth, the management ability of agricultural product business, production, processing and 
export is unsatisfied in the condition of trade liberalization, especially in marketing, market forecast. 
The economic connection among production-processing-export, input material supply and output 
product consumption, technique and economy has not been established firmly to ensure a stable quality 
and quantity.  
 Fifth, despite the diversified goods for export, generally, goods are so monotonous without any 
sudden change on type, quality. Export is mainly based on several main and traditional products as rice, 
coffee, rubber, pepper, cashew nut, seafood, wood and wooden products which are potential for a 
gradually slow growth due to structural restrictions such as a limited area, exploring ability. 
5.2 Recommendations 
 From the achieved results and with the government’s proper care to the agriculture, the author 
holds the view that it is now the time of stability and a good point for policy makers to make further 
targets and look at the longer term of Vietnamese agricultural product export. In detail:  
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First, Vietnam should formulate an export-oriented agriculture development strategy based on 
competitive advantages compared to countries in the local and world. Since then, the government should 
focus on researches and apply science-technology in the production and processing of export 
agricultural products.  
Second, Vietnam greatly needs to set up an effective policy of attracting foreign direct investment 
in the agriculture to deal with series of matters related to the export of agricultural products and at the 
same time modernize the rural infrastructure.  
Third, Vietnam should continue the work of agricultural product trade improvement, strengthening 
marketing and development system from production, processing to export and respect prestige to make 
new markets. At the same time, the government should focus on human resource training especially to 
scientific-technical staff. Human resource quality is an important factor to the success of production and 
export of agricultural products. 
Forth, Vietnam should synchronously and effectively combine policies such as price policies, tax 
policies, export policies, etc for promoting the export of agricultural products in international 
integration. Especially, Vietnam should have protective policies and special programs to support 
domestic export enterprises but still strictly commit World Trade Organization’s regulations.  
 Fifth, Vietnamese agriculture field is on the improvement and integration process with the general 
trend of other countries in the region and globally. However, the expansion and efficiency of this 
process depends on not only the own striving of Vietnam but also the general trend of agricultural 
products in the world. In the oriented process for agriculture field, a raising important issue is the actual 
ability of satisfied level for production-export with the international demand in terms of quantity, 
quality, nice design, plentiful and diverse types and a reasonable price to increase attractiveness to 
consumers. Therefore, Vietnam needs to pay more attention to the forecast of credible agencies in the 
world including consumption situation, price of agricultural products in the global market. Besides, 
Vietnam should also invest in the forecast activities of agencies and branches under Vietnamese 
government to provide these timely, accurate forecasts relevant to the context of the country. From that, 
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